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/7 + 10 JUNE
SAN FRANCISCO

Make this the year you invest in your career. Clear your calendar for
the IABC 2009 World Conference, 7+10 June in San Francisco, an
event that will spark creativity, inspire different thinking and foster
friendships and collaboration across continents.

IABC's 2009 World Conference program was built on the founda-
tion that we each have knowledge to share and a desire to learn.
Themes of renewal, energy and sustainability resonate throughout
the program, supporting IABC's pledge to minimize our effect on
the environment and leave a positive legacy for future generations.
Come with an open mind, tap your senses and take it all in. Listen,
feel and engage with your mind and soul.

Dare to:

4 Jump in with both feet and explore how to evolve as a profes-
sional by revitalizing the communication function in an era of
complex ®nancial challenges and risks.

4 Embrace the social media toolsthat are emerging as the most
effective means to in"uence constituents and markets.

4 Make sense of the research trends and startling shifts in
demographics that will affect your organization and your com-
munication strategy.

4 Step up as a responsible leaderin inspiring integrity, passion
and performance.

Commit to building connections with professional communica-

tors who can advance your career with sage advice, best-practice
sharing and your next job. The conference offers networking
events to connect you with a world of peersbmore than 1,500

in 40 countries on-site and 16,000 throughout IABC. With free
Saturday walking tours hosted by San Francisco/IABC, the Sunday
Welcome Reception at the historic Ferry Building, the splendid
Gold Quill Awards banquet, the popular Tuesday Dine-Around and
other events, there's ample opportunity to grow your professional
network.

We invite you to open your eyes to the wonders of Northern Califor-
niaBthe ancient trees in fragrant redwood forests, crashing waves
at Ocean Beach, tinkling of bells on the cable cars, and the sweet,
rich scent of sourdough at Fisherman's Wharf.

This is your timebinvest in yourself.

IAH] INTERNATIONAL ASSOCIATION
OF BUSINESS COMMUNICATORS
The International Association of Business
Communicators (IABC) enables a global network

of communication professionals working in diverse
industries and disciplines to identify, share and apply

the world's most effective communication practices.
Established in 1970, IABC serves more than 16,000
members in 70 countries and 100 chapters.

Be Heard"

TABC

INTERNATIONAL ASSOCIATION
OF BUSINESS COMMUNICATORS
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Session tracks

More than 80 learning sessions offered at the IABC 2009 World Conference have been organized into seven
educational tracks to help you maximize your learning experience. Select sessions from any combination of
tracks to customize your conference program.

4 Change Management4 Communication Leadership 4 Employee Communication 4 Global Trends
4 Marketing & Brand 4 Public Relations 4 Strategy & Counsel

Employee Communication e eenemunee Marketing & Brand

- ation: THOMSON REUTERS
track sponsored by Y communication track sponsored by

Public Relations
track sponsored by H)mfomart.ca

Conference extras

IABC Bookstore Exhibits & Internet Caf!

On Monday and Tuesday, visit the IABC bookstore Visit the Exhibit Hall Monday and Tuesday and

in the Exhibit Hall to browse and purchase selected learn about the latest communication tools to give
IABC Knowledge Centre publications and IABC your programs an edge. Maximize your networking
Research Foundation reports. You'll ®nd tools for time during coffee breaks and receptions by meet-
communication planning, research and measure- ing with sponsors and exhibitors whose products
ment, online communication and more. and services can improve your effectiveness and

results. The Internet Caf! and free Wi-Fi Zone, also
located in the Exhibit Hall, will be available to all
attenders during exhibit hours.

a
Internet Caf! sponsored by ~ marketwire

SATURDAY, 6 JUNE

9am.t1 p.m.

1.

2.

IABC is partnering with the Golden Gate National Recreation Area and Mo' MAGIC to offer two community
service projects. You're invited to join volunteers and IABC staff to participate in one of these rewarding
projects and help make a difference to the community.

Beach clean-up

In partnership with the Golden Gate National Recreation Area, we'll clean up part of California's coast. Be pre-
pared to sift through sand to ®nd broken glass, remove trash and sweep stairs for safety. Restoring one of the
city's most popular beaches provides safe and clean recreational areas for residents and visitors to enjoy and
helps preserve these precious resources for future generations.

Promote literacy

Statistics show that over the summer months, children and youth from low-income families can experience a
signi®cant amount of learning loss that can be mitigated by being read to or by reading to others.

With the Fillmore/Western Addition Mobilization of Adolescent Growth In our Communities (Mo' MAGIC), a
collaborative of more than 50 programs and organizations serving under-served youth in San Francisco, you
can help bring magic to the lives of children by reading to them, being read to, helping create a page about
themselves for a newsletter or sharing information about your career. Donating your time to youth brings joy to
their lives and yours.

Register online at www.iabc.com/wc/specialevents to volunteer for one of these community projects. The
registration fee for each event is US$55, which covers round-trip transportation from the hotel and a
boxed lunch.

Book donation

Would you like to brighten a child's day? Bring new children's books for youth ages 5+14 to the IABC registra-
tion area. Your books will be donated to Mo' MAGIC to create a library for San Francisco's children.



SATURDAY, 6 JUNE

2 p.m.
WALKING TOURS OF SAN FRANCISCO

San Francisco/IABC volunteers will host walking tours through historic San Francisco neighborhoods. Join
knowledgeable tour guides and fellow conference attenders to explore some of San Francisco's most unique
nooks and crannies. Hear fascinatingband sometimes scandalousbtales that have made San Francisco the
traveler's destination of choice for decades. Remember to wear comfortable shoes"

Coit Tower/North Beach:The group will ride the MUNI streetcar or Metro subway down Market Street to the
Ferry Building, where the walking tour begins. You'll walk up the Embarcadero toward Fisherman's Wharf and
detour up the historic and steep Filbert Steps to Coit Tower. From there, the group will explore some quaint
Italian neighborhoods of North Beach before returning to the hotel via the Financial District.

Walking distance: approximately 1.75 miles. Time: 2.5+3 hours. Activity level: Long, steep uphill stair climb
required, otherwise moderate.

Union Square/Chinatown:Tour the world-famous Union Square shopping district and historic, colorful China-
town. Walking distance: approximately 1.25 miles. Time: 2 hours. Activity level: Easy walk with only moderate
uphill climb.

Fisherman's Wharf/Hyde Street cable car:The group will ride the MUNI streetcar or Metro subway down Market
Street to the Ferry Building, where the walking tour begins. Stroll from the Ferry Building down the Embar-
cadero to Fisherman's Wharf via Pier 39. Visit the famous Ghirardelli Square, the Cannery and the Maritime
Museum. Return to the hotel via the Hyde Street cable car.

Walking distance: approximately 2.25 miles. Time: 2.5+3 hours, depending on wait time for the cable car.
Activity level: Easy and level walk, but fairly long.

Groups will meet in the Marriott hotel lobby and depart promptly at 2 p.m. There is no fee to join a walk-
ing tour, but you will need to pay for your own public transportation if applicable. MUNI streetcar and
Metro subway fares are US$1.50 adults/US$0.50 seniors and youth (®ve to 17 years of age) with valid
identi®cation. The Hyde Street cable car fare is US$5. Exact change is required.

Visit www.iabc.com/wc for additional activities that may have been added.

SUNDAY, 7 JUNE

11 a.m.
WALKING TOUR OF SAN FRANCISCO
Union Square/Chinatown:See Saturday, 6 June at 2 p.m. for a description of this tour.
1+2:15 p.m.
SKILL BUILDER SESSIONS S1+S5

Skill builder sessions are included in your registration fee.

S1/ The ®ve big ideas: What it takes to think clearly and write what you mean

Information is plentiful in business, but how you communicate that information is critical. Communication
professionals must continually turn information into knowledge to help their colleagues and clients make smart
decisions. Whether you're a seasoned wordsmith or you struggle through every sentence, you'll gain the con®-
dence and skills you need to communicate clearly and persuasively. Best of all, you'll walk out of the session
with a fresh perspective and renewed enthusiasm for writing.

In this lively presentation, you will learn:

4 The most important goal in writing (it's not what you think)

4 The No. 1 question on every reader's mind (you're thinking it right now)
4 Why thinking about tomatoes will make you a better writerbguaranteed

Presenter /John Sturtevant / Texas, USA, is an authority on clear writing. For the past 20 years, he has helped thousands of business
people around the world learn to think clearly and communicate persuasively.



SUNDAY, 7 JUNE

S2 / How to create effective podcasts to S4 / Strategic communication planning
engage your audiences and management: Fundamentals for
In a few short years, podcasting has gone from success

underground to mainstream, with companies and
organizations large and small producing podcasts
that support their brands and engage their custom-
ers, employees and other stakeholders. Today,
podcastingbwhich started with audio and now also
embraces videobis used by organizations around
the world as a cost-effective means to complement
existing communication, PR and marketing chan-
nels and reach niche audiences.

In this practical session, you will learn how to:

4 Start your own podcast and make it a success

4 Build a community of listeners or viewers and
promote your podcast

4 Use podcasts to support your business strategy

Presenter /Neville Hobson, ABC /United Kingdom, is co-pre-
senter with Shel Holtz, ABC, of the twice-weekly For Immedi-
ate Release: The Hobson & Holtz Reportthe communication
profession's ®rst business podcast. Hobson was a contributing
editor to How to Do Everything with Podcasting a comprehen-
sive guide to podcasting. He is also a founding senior research
fellow and advisory board member of the Society for New Com-
munications Research, a California-based nonpro®t think tank.

Communication programs are always under pres-
sure to show results, but now there is even greater
emphasis on accountability. That's a scary proposi-
tion for entry-level communicators or those who
have recently transferred into a communication
function. Skill in strategic communication planning
and management is the fundamental value of a
communicator. This session, geared toward new or
entry-level practitioners, provides a ®m foundation
for success.

You will learn how to:

4 Understand strategic communication planning
and management

4 Align your communication program with your
organization's mission, goals and objectives

4  Conduct research, plan effective strategies
and tactics, and analyze results

Presenter /Les Potter, ABC, IABC Fellow /Maryland, USA, is
past chair of IABC's executive board and is visiting instructor
in mass communication at Towson University, where he is also
pursuing a doctorate in instructional technology. For more
than 30 years, Potter has improved business operations with
innovative, results-oriented communication initiatives.

S3/ Managing to have fun

In this session, explore new ways to restructure
your organizational culture to support laughter, play
and human values in the workplacebwhile at the

S5 / Market spaces, marketplaces: The
ecology of future business landscapes

same time increasing productivity, teamwork and
physical well-being. Come prepared to have some
serious fun"

Learn about:

4  Giving and receiving rewards and recognition
4  Establishing employee support systems
4  Dealing positively with negative change

Presenter /Matt Weinstein / California, USA, is founder and
aEmperor® of Playfair Inc., an international consulting ®rm.

He is a noted speaker and author and his TV specialfFun
Works!: The Power of Humor in the Workplacewas broadcast
in the U.S. on PBS. His book, Dogs Don't Bite When a Growl
Will Do: What Your Dog Can Teach You About Living a Happy
Life was the No. 3 bestseller on the U.S. list, 2What CEOs Are
Reading.° His latest book is Gently Down the Stream: Four
Unforgettable Keys to Success.

This session will provide case studies andpractical
insight into how potential, opportunity and value

are the drivers for highly innovative businesses.
Discover how creative entrepreneurs embrace
human ecology, culture and intent to rethink and
design transformational business practice. Learn
how they value relationships and community en-
gagement, and seed social-cultural movements that
change the marketing terrain as we know it.

Learn about:

4  The nature of social-cultural ecologies in en-
abling and driving enterprise development and
new market spaces

4  Creative value-chain management from idea
creation, brand story, marketing and effective
channel management to customer retention
and growth

4  Examples of market expansion through innova-
tive collaboration and industry crossover that
extends brand, product and service experience
and creates opportunities across diverse sectors

Presenter /Jillian de Beer / New Zealand, is an international
strategist for enterprise development, business transformation,
economic and community development, destination market-
ing and the creative industries. She advises entrepreneurial
businesses, government agencies and diverse communities on
business, cultural and environmental transformation.
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2+5 p.m.
PRE-CONFERENCE W ORKSHOP

Use the registration form to order a ticket for this session for US$195.

Transforming the disaster plan from avoidance to opportunity

How can your organization's disaster plan become an opportunity to tap creativity, en-

courage collaboration, grow networks and have fun? This session will explore the emerging ®eld of mas-
sive collaborative simulations: group experiences that build on highly engaging social media, instant
distribution through online networks, and the fun and reward of gamesball designed to actively im-
merse participants in a potential scenario, such as a disaster. The very idea of preparation gets turned
on its head as participants @imagine out loud® and document their own stories of survival and recovery.

In this session, you will:

4  Be inspired by how design and technology are shaking up disaster messaging
4  Prototype a collaborative earthquake simulation for a San Francisco company and its employees
4  Learn how traditional formats can be transformed through collaborative processes

Presenter /Jason Tester /California, USA, is research and design manager at the Institute for the Future (IFTF), where he
focuses on three areas: research into how people use emerging technologies, the application of design to futures research
and facilitating groups to stimulate insights about the future. He helped to found the Persuasive Technology Lab at Stanford
University and worked on technological voting at the Interactive Design Institute in Italy.

2:30+£3:45 p.m.
SKILL BUILDER SESSIONS S6+S10

Skill builder sessions are included in your registration fee.

S6 / 3D virtual worlds: A waste of time  S7 / Understanding ®nancial state-
or a wasted opportunity? ments: Give your career a competitive

Is the 3D virtual world the future of the Internet? advantage
Some predict that 3D worlds will be a normal part
of our online experience within ®ve years. Skeptics
point to the Internet's long history of failed @next

big things.° However, virtual worlds are quietly
building their economic credentialsbcurrently,

240 million users create a gross domestic product
of US$28 billion. What does the future hold?

In the wake of the market crash and massive
layoffs, it's more important than ever for communi-
cators to have the skills that management values.
CEOs want their communicators to have ®nancial
knowledge, and this is the ideal session for making
yourself more invaluable to your organization.

. After this session, you will understand:
You will:

4 How ®nancial statements are changing
4  Key components of the income statement
4  Free cash and its importance

4  Gain an overview of the entire virtual world
genre, good and bad

4  Discover the hidden issues that hinder effec-

tive communication in virtual environments Presenter /James K. Gentry, Ph.D. /Kansas, USA, is a
and how to overcome them professor and former dean at the William Allen White School
. of Journalism and Mass Communications at the University
4 Work through case studies and a strengths, of Kansas. Previously, Gentry was dean at the University of
weaknesses, opportunities and threats (SWOT) Nevada, Reno, and a member of the faculty at the University
ana|ysis to he|p you decide whether a virtual of Missouri School of Journalism. Gentry is known for his abil-

ity to turn complicated ®nancial and accounting information
into understandable language for corporate communicators
Presenter /Lee Hopkins / Australia, has spent more than 25 and journalists.

years helping organizations communicate more effectively

for better business results. An internationally sought-after

speaker, Hopkins combines his passion for online business

communication with his dynamic presentation skills to create

unforgettable live experiences.

world presence is right for your organization
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S8 / The fallacy of staying on message

This session makes the case that staying on mes-
sage is an outdated paradigm in an information-

S9/ The art of the high stakes pre-
sentation: A crash course on personal
impact

driven world that demands greater accountability
from corporations, government organizations and
nonpro®ts alike. In a highly interactive environ-
ment, participants will examine how answering
questions effectively enhances transparency,
supports ethics, and treats internal and external
stakeholders and the public with the respect they
deserve.

Participants will explore:

4 The truth as the opposite of lying, spin versus
sin and the question-and-answer process as
the bridge between truth and transparency

4  Reasons why staying on message as a primary
tactic actually increases spokesperson risk

4 Justi®cation of why staying on message should
only be considered one of a number of defen-
sive strategies

Presenter /Eric Bergman, ABC, APR, MC /Ontario, Canada,
has worked in virtually every facet of public relations and or-
ganizational communication. Today, his business is focused on
helping his clients communicate more effectively face-to-face.
He is the past chair of IABC's accreditation council and author

Contrary to popular opinion, the world is not full

of horrible presentersbrather, it's full of painfully
average ones. Join a nationally recognized manage-
ment consultant and personal coach to learn how

to be a more powerful communicator. Participants
will take part in a professional coaching session as
part of this session.

You will:

4  Learn four fundamental skills to help you
move from being an average presenter to an
exceptional one

4  Discover the No. 1 thing that can make or
break your credibility as a communicator

4 Know what builds trust and credibility faster
than any other skill

Presenter /Jim Endicott / Oregon, USA, is a recognized
management consultant in the U.S., speaker and author
specializing in presentation messaging, advanced design and
high-impact personal delivery skills. His company, Distinction,
supports clients ranging from Fortune 500 executive teams to
small business start-ups.

of Media Training With Excellence: A Balanced Approacha
guide for media spokesperson training.

S10/ The visual advantage: How to communicate anything in 10 minutes

From cave paintings and hieroglyphics to traf®c signs and maps, visual communication has been around for a
long time. But are communication professionals successfully harnessing the power of visuals to cut through the
clutter and increase understanding? This research-based session will explore different types of visual communi-
cation, and how and when to use each type to improve communication effectiveness.

You will learn how to:

4  Help audiences better understand and remember your messages
4  Engage different audiences with the right visual

4 Power up your communication and make your message stand out

Presenter /Ellen Coomber /United Kingdom, is managing director of Cognac and president of IABC/UK. Coomber works with clients to
communicate large projects and translate complex material into simple, engaging and memorable messages. She has extensive experi-
ence managing dispersed teams, having managed 250 people across ®ve countries.

4+5 p.m.

INTERCULTURAL COMMUNICATION
FOR COMMUNICATORS

Leadership and innovation in a changing global business
landscape

This session will introduce some eye-opening data on shifting global workforce demographics and
pose thought-provoking questions about the implications of that data. You will explore nontraditional
sources of leadership, innovation and mission-critical business resources, and how the global business
environment of the near future will require a distinctive set of competencies for success.

You will:

Be equipped with new data and valuable insights into key global trends
Learn the unique set of competencies required of global leaders
Gain awareness of the practical implications of thinking globally

Presenter /Ernest Gundling, Ph.D. / California, USA, is co-founder and co-president of Aperian Global. As one of Aperian's
chief specialists in global leadership development and innovation, he consults with clients in developing strategic global
approaches to leadership and organizational development, coaching executives with global responsibilities and working with
multicultural management teams.
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5:20+6:30 p.m.

OPENING GENERAL SESSION
AND KEYNOTE ADDRESS

All together now: How collaboration can change your world

Today, few can challenge the impact of consistent, transparent and direct communica-
tion. It can make or destroy a brand, galvanize or demoralize a company, even elevate an individual
from community organizer to global leader. In an environment where everyone can have a voice, the
ability to target and scale your message is crucial. The undeniable power of the message combined
with next-generation communication media opens the door to a new world for communicators. How
do you harness communication in a rapidly changing environment where today's realities will drive
tomorrow's opportunities?

Join Cisco Senior Vice President Blair Christie as she explores this new world for communicators.
Discover how building collaboration into both your leadership and technology portfolio can extend your
voice, your brand and even your career. Learn how integrated, prioritized communication strategies will
set companies apart in any business climate.

Blair Christie is senior vice president of corporate communications for Cisco and is responsible for leading Cisco's inves-
tor relations, public and media relations, industry analyst relations, and employee and executive communication. She also
leads Cisco's global studio and Web 2.0/intranet strategy teams. Christie is an executive sponsor for Cisco's communication
and collaboration board of directors, the cross-functional team responsible for guiding the deployment and use of Web 2.0
technologies throughout Cisco.

The IABC Fellow and Chairman's Awards, two of the most prestigious awards the association can bestow on a member, will be
presented at this session.

7:30+£10 p.m.
WELCOME RECEPTION

On Sunday evening, you're invited to the Welcome Reception at San Francisco's historic Ferry Building, where
you'll enjoy stunning vistas of the San Francisco Bay, ®ne food and drink, and the company of fellow attenders
from more than 40 countries.

Located along the Embarcadero, the Ferry Building was built in 1898 and served as the transportation center
for those arriving by train and ferry from the East Bay. Its 240-foot clock tower, modeled after the 12th-century
bell tower in Seville, Spain, has been a San Francisco waterfront icon for more than 100 years.

The Ferry Building is located 11 blocks from the San Francisco Marriott, or an enjoyable 20-minute stroll
through the city. Attenders may also take a short ride down Market Street toward the Embarcadero on one of
the city's historic streetcars, the F train.

Your IABC conference name badge must be worn for admission to the reception. If you have purchased a ticket
for this event, your ticket is required for admission. Be sure to collect your conference registration materials,
which include your badge and/or ticket, prior to the reception. This reception, with hosted bar, is included in
your conference registration.

The Welcome Reception

is sponsored by Deloitte.
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WEDNESDAY, 10 JUNE

10+11 a.m.
CLOSING GENERAL SESSION

Finding your passion changes everything

What does it take to achieve personal success and feel like you are in your
element? World-renowned innovator Sir Ken Robinson argues that it is a delicate
interplay of talent, passion, attitude and opportunity that inspires people to achieve their high-

est levels of success and lead lives of meaning and purpose. Based on his bestselling bookhe
Element: How Finding Your Passion Changes EverythindRobinson will take you on a compelling
journey to ®nd out what can happen in your personal and professional lives when passion and
talent meet. With a wry sense of humor, he will help you understand how to enhance creativity
and innovation, and how focusing on 2the element® can transform organizations and communities
to succeed in the 21st century.

Sir Ken Robinson, Ph.D.,is an internationally recognized leader in the development of creativity, innovation, education
and human resources. He developed a strategy for creative and economic development as part of the Peace Process in
Northern Ireland and served as an advisor to the Singapore government for its strategy to become the creative hub of
South East Asia. The author of two books,Out of Our Minds: Learning to be Creativeand The Element: How Finding Your
Passion Changes Everythinghe is the recipient of the prestigious Peabody Award (2008), the Royal Society of the Arts in
London's Benjamin Franklin Medal (2008) and was named one of Time/Fortune/CNN's 2005 @Principal Voices.° In 2003,
Robinson was knighted by Queen Elizabeth Il for services to the arts.

11:30 a.m.=3 p.m.
POST-CONFERENCE WORKSHOP

Use the registration form to order a ticket for this session for US$250.
This session includes a boxed lunch.

Social media crash course: Tools in practice

There are dozens of social media tools available to communicators, but just a handful are emerg-
ing as the most effective means to reach constituents and in uence markets. This seminar is a
hands-on, intensive look at three top options: blogs, social networks and microblogs like Twitter.
Participants will gain insight into how they can optimize the use of these tools to achieve different
business objectives.

In this session, you will:

4  Examine the critical success factors in business blogging, including monitoring, voice, promo-
tion and search engine optimization

4  Evaluate social networks and their applications in business

4  Explore the Twitter phenomenon and how microblogs can complement other social media tools

Paul Gillin / Massachusetts, USA, is a writer, speaker and online marketing consultant. He specializes in
social media and the application of personal publishing to brand awareness and business marketing. Gillin is a veteran
technology journalist with more than 25 years of editorial leadership experience. A frequent blogger, Gillin authored the
books The New In uencers and Secrets of Social Media Marketing

27
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