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Make this the year you invest in your career. Clear your calendar for 
the IABC 2009 World Conference, 7±10 June in San Francisco, an 
event that will spark creativity, inspire different thinking and foster 
friendships and collaboration across continents.  

IABC's 2009 World Conference program was built on the founda-
tion that we each have knowledge to share and a desire to learn. 
Themes of renewal, energy and sustainability resonate throughout 
the program, supporting IABC's pledge to minimize our effect on 
the environment and leave a positive legacy for future generations. 
Come with an open mind, tap your senses and take it all in. Listen, 
feel and engage with your mind and soul.   

Dare to:

4  Jump in with both feet  and explore how to evolve as a profes-
sional by revitalizing the communication function in an era of 
complex ®nancial challenges and risks.

4  Embrace the social media tools that are emerging as the most 
effective means to in¯uence constituents and markets.

4  Make sense of the research, trends and startling shifts in 
demographics that will affect your organization and your com-
munication strategy.

4  Step up as a responsible leader in inspiring integrity, passion 
and performance.

Commit to building connections with professional communica-
tors who can advance your career with sage advice, best-practice 
sharing and your next job. The conference offers networking 
events to connect you with a world of peersÐmore than 1,500 
in 40 countries on-site and 16,000 throughout IABC. With free 
Saturday walking tours hosted by San Francisco/IABC, the Sunday 
Welcome Reception at the historic Ferry Building, the splendid 
Gold Quill Awards banquet, the popular Tuesday Dine-Around and 
other events, there's ample opportunity to grow your professional 
network.   

We invite you to open your eyes to the wonders of Northern Califor-
niaÐthe ancient trees in fragrant redwood forests, crashing waves 
at Ocean Beach, tinkling of bells on the cable cars, and the sweet, 
rich scent of sourdough at Fisherman's Wharf.  

This is your timeÐinvest in yourself.  
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industries and disciplines to identify, share and apply 
the world's most effective communication practices.  
Established in 1970, IABC serves more than 16,000 
members in 70 countries and 100 chapters.
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Session tracks
More than 80 learning sessions offered at the IABC 2009 World Conference have been organized into seven 
educational tracks to help you maximize your learning experience. Select sessions from any combination of 
tracks to customize your conference program.

4 Change Management  4 Communication Leadership  4 Employee Communication  4 Global Trends  

4 Marketing & Brand  4 Public Relations  4 Strategy & Counsel

Public Relations 
track sponsored by

9 a.m.±1 p.m.
IABC is partnering with the Golden Gate National Recreation Area and Mo' MAGIC to offer two community  
service projects. You're invited to join volunteers and IABC staff to participate in one of these rewarding  
projects and help make a difference to the community.  

1.  Beach clean-up 
In partnership with the Golden Gate National Recreation Area, we'll clean up part of California's coast. Be pre-
pared to sift through sand to ®nd broken glass, remove trash and sweep stairs for safety. Restoring one of the 
city's most popular beaches provides safe and clean recreational areas for residents and visitors to enjoy and 
helps preserve these precious resources for future generations.

2.  Promote literacy 
Statistics show that over the summer months, children and youth from low-income families can experience a 
signi®cant amount of learning loss that can be mitigated by being read to or by reading to others. 

With the Fillmore/Western Addition Mobilization of Adolescent Growth In our Communities (Mo' MAGIC), a 
collaborative of more than 50 programs and organizations serving under-served youth in San Francisco, you 
can help bring magic to the lives of children by reading to them, being read to, helping create a page about 
themselves for a newsletter or sharing information about your career. Donating your time to youth brings joy to 
their lives and yours.

Register online at www.iabc.com/wc/specialevents to volunteer for one of these community projects. The 
registration fee for each event is US$55, which covers round-trip transportation from the hotel and a 
boxed lunch. 

 Book donation
Would you like to brighten a child's day? Bring new children's books for youth ages 5±14 to the IABC registra-
tion area. Your books will be donated to Mo' MAGIC to create a library for San Francisco's children.

Conference extras
IABC Bookstore

On Monday and Tuesday, visit the IABC bookstore 
in the Exhibit Hall to browse and purchase selected 
IABC Knowledge Centre publications and IABC 
Research Foundation reports. You'll ®nd tools for 
communication planning, research and measure-
ment, online communication and more.

 

Exhibits & Internet Caf!

Visit the Exhibit Hall Monday and Tuesday and 
learn about the latest communication tools to give 
your programs an edge. Maximize your networking 
time during coffee breaks and receptions by meet-
ing with sponsors and exhibitors whose products 
and services can improve your effectiveness and 
results. The Internet Caf! and free Wi-Fi Zone, also 
located in the Exhibit Hall, will be available to all 
attenders during exhibit hours.  

SATURDAY, 6 JUNE

Internet Caf! sponsored by

Employee Communication 
track sponsored by

Marketing & Brand  
track sponsored by
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SATURDAY, 6 JUNE

2 p.m.

WALKING TOURS OF SAN FRANCISCO

San Francisco/IABC volunteers will host walking tours through historic San Francisco neighborhoods. Join 
knowledgeable tour guides and fellow conference attenders to explore some of San Francisco's most unique 
nooks and crannies. Hear fascinatingÐand sometimes scandalousÐtales that have made San Francisco the 
traveler's destination of choice for decades. Remember to wear comfortable shoes"

Coit Tower/North Beach: The group will ride the MUNI streetcar or Metro subway down Market Street to the 
Ferry Building, where the walking tour begins. You'll walk up the Embarcadero toward Fisherman's Wharf and 
detour up the historic and steep Filbert Steps to Coit Tower. From there, the group will explore some quaint 
Italian neighborhoods of North Beach before returning to the hotel via the Financial District.

Walking distance: approximately 1.75 miles. Time: 2.5±3 hours. Activity level: Long, steep uphill stair climb 
required, otherwise moderate.

Union Square/Chinatown: Tour the world-famous Union Square shopping district and historic, colorful China-
town. Walking distance: approximately 1.25 miles. Time: 2 hours. Activity level: Easy walk with only moderate 
uphill climb.

Fisherman's Wharf/Hyde Street cable car: The group will ride the MUNI streetcar or Metro subway down Market 
Street to the Ferry Building, where the walking tour begins. Stroll from the Ferry Building down the Embar-
cadero to Fisherman's Wharf via Pier 39. Visit the famous Ghirardelli Square, the Cannery and the Maritime 
Museum. Return to the hotel via the Hyde Street cable car.

Walking distance: approximately 2.25 miles. Time: 2.5±3 hours, depending on wait time for the cable car. 
Activity level: Easy and level walk, but fairly long.

Groups will meet in the Marriott hotel lobby and depart promptly at 2 p.m. There is no fee to join a walk-
ing tour, but you will need to pay for your own public transportation if applicable. MUNI streetcar and 
Metro subway fares are US$1.50 adults/US$0.50 seniors and youth (®ve to 17 years of age) with valid 
identi®cation. The Hyde Street cable car fare is US$5. Exact change is required. 

Visit www.iabc.com/wc for additional activities that may have been added.

SUNDAY, 7 JUNE

11 a.m.

WALKING TOUR OF SAN FRANCISCO

Union Square/Chinatown: See Saturday, 6 June at 2 p.m. for a description of this tour.

1±2:15 p.m.

SKILL BUILDER SESSIONS S1±S5

Skill builder sessions are included in your registration fee.

S1 / The ®ve big ideas: What it takes to think clearly and write what you mean
Information is plentiful in business, but how you communicate that information is critical. Communication 
professionals must continually turn information into knowledge to help their colleagues and clients make smart 
decisions. Whether you're a seasoned wordsmith or you struggle through every sentence, you'll gain the con®-
dence and skills you need to communicate clearly and persuasively. Best of all, you'll walk out of the session 
with a fresh perspective and renewed enthusiasm for writing.

In this lively presentation, you will learn:

4  The most important goal in writing (it's not what you think)

4  The No. 1 question on every reader's mind (you're thinking it right now)

4  Why thinking about tomatoes will make you a better writerÐguaranteed

Presenter / John Sturtevant / Texas, USA, is an authority on clear writing. For the past 20 years, he has helped thousands of business 
people around the world learn to think clearly and communicate persuasively.
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SUNDAY, 7 JUNE

S2 / How to create effective podcasts to 
engage your audiences

In a few short years, podcasting has gone from 
underground to mainstream, with companies and 
organizations large and small producing podcasts 
that support their brands and engage their custom-
ers, employees and other stakeholders. Today, 
podcastingÐwhich started with audio and now also 
embraces videoÐis used by organizations around 
the world as a cost-effective means to complement 
existing communication, PR and marketing chan-
nels and reach niche audiences.

In this practical session, you will learn how to:

4  Start your own podcast and make it a success

4  Build a community of listeners or viewers and 
promote your podcast

4  Use podcasts to support your business strategy

Presenter / Neville Hobson, ABC / United Kingdom, is co-pre-
senter with Shel Holtz, ABC, of the twice-weekly For Immedi-
ate Release: The Hobson & Holtz Report, the communication 
profession's ®rst business podcast. Hobson was a contributing 
editor to How to Do Everything with Podcasting, a comprehen-
sive guide to podcasting. He is also a founding senior research 
fellow and advisory board member of the Society for New Com-
munications Research, a California-based nonpro®t think tank. 

S3 / Managing to have fun
In this session, explore new ways to restructure 
your organizational culture to support laughter, play 
and human values in the workplaceÐwhile at the 
same time increasing productivity, teamwork and 
physical well-being. Come prepared to have some 
serious fun"

Learn about:

4  Giving and receiving rewards and recognition

4  Establishing employee support systems

4  Dealing positively with negative change

Presenter / Matt Weinstein / California, USA, is founder and 
ªEmperorº of Playfair Inc., an international consulting ®rm. 
He is a noted speaker and author and his TV special, Fun 
Works!: The Power of Humor in the Workplace, was broadcast 
in the U.S. on PBS. His book, Dogs Don't Bite When a Growl 
Will Do: What Your Dog Can Teach You About Living a Happy 
Life was the No. 3 bestseller on the U.S. list, ªWhat CEOs Are 
Reading.º His latest book is Gently Down the Stream: Four 
Unforgettable Keys to Success. 

S4 / Strategic communication planning 
and management: Fundamentals for 
success

Communication programs are always under pres-
sure to show results, but now there is even greater 
emphasis on accountability. That's a scary proposi-
tion for entry-level communicators or those who 
have recently transferred into a communication 
function. Skill in strategic communication planning 
and management is the fundamental value of a 
communicator. This session, geared toward new or 
entry-level practitioners, provides a ®rm foundation 
for success. 

You will learn how to:

4  Understand strategic communication planning 
and management

4  Align your communication program with your 
organization's mission, goals and objectives

4  Conduct research, plan effective strategies 
and tactics, and analyze results

Presenter / Les Potter, ABC, IABC Fellow / Maryland, USA, is 
past chair of IABC's executive board and is visiting instructor 
in mass communication at Towson University, where he is also 
pursuing a doctorate in instructional technology. For more 
than 30 years, Potter has improved business operations with 
innovative, results-oriented communication initiatives. 

S5 / Market spaces, marketplaces: The 
ecology of future business landscapes

This session will provide case studies and practical 
insight into how potential, opportunity and value 
are the drivers for highly innovative businesses.  
Discover how creative entrepreneurs embrace 
human ecology, culture and intent to rethink and 
design transformational business practice. Learn 
how they value relationships and community en-
gagement, and seed social-cultural movements that 
change the marketing terrain as we know it. 

Learn about:

4  The nature of social-cultural ecologies in en-
abling and driving enterprise development and 
new market spaces 

4  Creative value-chain management from idea 
creation, brand story, marketing and effective 
channel management to customer retention 
and growth 

4  Examples of market expansion through innova-
tive collaboration and industry crossover that 
extends brand, product and service experience 
and creates opportunities across diverse sectors 

Presenter / Jillian de Beer / New Zealand, is an international 
strategist for enterprise development, business transformation, 
economic and community development, destination market-
ing and the creative industries. She advises entrepreneurial 
businesses, government agencies and diverse communities on 
business, cultural and environmental transformation.
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2±5 p.m.

PRE-CONFERENCE W ORKSHOP

Use the registration form to order a ticket for this session for US$195.

Transforming the disaster plan from avoidance to opportunity
How can your organization's disaster plan become an opportunity to tap creativity, en-
courage collaboration, grow networks and have fun? This session will explore the emerging ®eld of mas-
sive collaborative simulations: group experiences that build on highly engaging social media, instant 
distribution through online networks, and the fun and reward of gamesÐall designed to actively im-
merse participants in a potential scenario, such as a disaster. The very idea of preparation gets turned 
on its head as participants ªimagine out loudº and document their own stories of survival and recovery.

In this session, you will:

4  Be inspired by how design and technology are shaking up disaster messaging

4  Prototype a collaborative earthquake simulation for a San Francisco company and its employees

4  Learn how traditional formats can be transformed through collaborative processes

Presenter / Jason Tester / California, USA, is research and design manager at the Institute for the Future (IFTF), where he 
focuses on three areas: research into how people use emerging technologies, the application of design to futures research 
and facilitating groups to stimulate insights about the future. He helped to found the Persuasive Technology Lab at Stanford 
University and worked on technological voting at the Interactive Design Institute in Italy.

SUNDAY, 7 JUNE

2:30±3:45 p.m.

SKILL BUILDER SESSIONS S6±S10

Skill builder sessions are included in your registration fee.

S6 / 3D virtual worlds: A waste of time 
or a wasted opportunity?

Is the 3D virtual world the future of the Internet? 
Some predict that 3D worlds will be a normal part 
of our online experience within ®ve years. Skeptics 
point to the Internet's long history of failed ªnext 
big things.º However, virtual worlds are quietly 
building their economic credentialsÐcurrently, 
240 million users create a gross domestic product 
of US$28 billion. What does the future hold?

You will:

4  Gain an overview of the entire virtual world 
genre, good and bad

4  Discover the hidden issues that hinder effec-
tive communication in virtual environments 
and how to overcome them

4  Work through case studies and a strengths, 
weaknesses, opportunities and threats (SWOT) 
analysis to help you decide whether a virtual 
world presence is right for your organization 

Presenter / Lee Hopkins / Australia, has spent more than 25 
years helping organizations communicate more effectively 
for better business results. An internationally sought-after 
speaker, Hopkins combines his passion for online business 
communication with his dynamic presentation skills to create 
unforgettable live experiences. 

S7 / Understanding ®nancial state-
ments: Give your career a competitive 
advantage

In the wake of the market crash and massive 
layoffs, it's more important than ever for communi-
cators to have the skills that management values. 
CEOs want their communicators to have ®nancial 
knowledge, and this is the ideal session for making 
yourself more invaluable to your organization. 

After this session, you will understand:

4  How ®nancial statements are changing

4  Key components of the income statement

4  Free cash and its importance

Presenter / James K. Gentry, Ph.D. / Kansas, USA, is a 
professor and former dean at the William Allen White School 
of Journalism and Mass Communications at the University 
of Kansas. Previously, Gentry was dean at the University of 
Nevada, Reno, and a member of the faculty at the University 
of Missouri School of Journalism. Gentry is known for his abil-
ity to turn complicated ®nancial and accounting information 
into understandable language for corporate communicators 
and journalists. 
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SUNDAY, 7 JUNE

4±5 p.m.

INTERCULTURAL COMMUNICATION  
FOR COMMUNICATORS

Leadership and innovation in a changing global business 
landscape

This session will introduce some eye-opening data on shifting global workforce demographics and  
pose thought-provoking questions about the implications of that data. You will explore nontraditional 
sources of leadership, innovation and mission-critical business resources, and how the global business 
environment of the near future will require a distinctive set of competencies for success. 

You will:

· Be equipped with new data and valuable insights into key global trends

· Learn the unique set of competencies required of global leaders

· Gain awareness of the practical implications of thinking globally

Presenter / Ernest Gundling, Ph.D. / California, USA, is co-founder and co-president of Aperian Global. As one of Aperian's 
chief specialists in global leadership development and innovation, he consults with clients in developing strategic global 
approaches to leadership and organizational development, coaching executives with global responsibilities and working with 
multicultural management teams. 

S8 / The fallacy of staying on message
This session makes the case that staying on mes-
sage is an outdated paradigm in an information-
driven world that demands greater accountability 
from corporations, government organizations and 
nonpro®ts alike. In a highly interactive environ-
ment, participants will examine how answering 
questions effectively enhances transparency, 
supports ethics, and treats internal and external 
stakeholders and the public with the respect they 
deserve. 

Participants will explore:

4  The truth as the opposite of lying, spin versus 
sin and the question-and-answer process as 
the bridge between truth and transparency

4  Reasons why staying on message as a primary 
tactic actually increases spokesperson risk

4  Justi®cation of why staying on message should 
only be considered one of a number of defen-
sive strategies

Presenter / Eric Bergman, ABC, APR, MC / Ontario, Canada, 
has worked in virtually every facet of public relations and or-
ganizational communication. Today, his business is focused on 
helping his clients communicate more effectively face-to-face. 
He is the past chair of IABC's accreditation council and author 
of Media Training With Excellence: A Balanced Approach, a 
guide for media spokesperson training. 

S9 / The art of the high stakes pre-
sentation: A crash course on personal 
impact

Contrary to popular opinion, the world is not full 
of horrible presentersÐrather, it's full of painfully 
average ones. Join a nationally recognized manage-
ment consultant and personal coach to learn how 
to be a more powerful communicator. Participants 
will take part in a professional coaching session as 
part of this session. 

You will:

4  Learn four fundamental skills to help you 
move from being an average presenter to an 
exceptional one

4  Discover the No. 1 thing that can make or 
break your credibility as a communicator

4  Know what builds trust and credibility faster 
than any other skill

Presenter / Jim Endicott / Oregon, USA, is a recognized 
management consultant in the U.S., speaker and author 
specializing in presentation messaging, advanced design and 
high-impact personal delivery skills. His company, Distinction, 
supports clients ranging from Fortune 500 executive teams to 
small business start-ups. 

S10 / The visual advantage: How to communicate anything in 10 minutes
From cave paintings and hieroglyphics to traf®c signs and maps, visual communication has been around for a 
long time. But are communication professionals successfully harnessing the power of visuals to cut through the 
clutter and increase understanding? This research-based session will explore different types of visual communi-
cation, and how and when to use each type to improve communication effectiveness. 

You will learn how to:

4  Help audiences better understand and remember your messages

4  Engage different audiences with the right visual

4  Power up your communication and make your message stand out

Presenter / Ellen Coomber / United Kingdom, is managing director of Cognac and president of IABC/UK. Coomber works with clients to 
communicate large projects and translate complex material into simple, engaging and memorable messages. She has extensive experi-
ence managing dispersed teams, having managed 250 people across ®ve countries. 



SUNDAY, 7 JUNE

7:30±10 p.m.

WELCOME RECEPTION

On Sunday evening, you're invited to the Welcome Reception at San Francisco's historic Ferry Building, where 
you'll enjoy stunning vistas of the San Francisco Bay, ®ne food and drink, and the company of fellow attenders 
from more than 40 countries. 

Located along the Embarcadero, the Ferry Building was built in 1898 and served as the transportation center 
for those arriving by train and ferry from the East Bay. Its 240-foot clock tower, modeled after the 12th-century 
bell tower in Seville, Spain, has been a San Francisco waterfront icon for more than 100 years.  

The Ferry Building is located 11 blocks from the San Francisco Marriott, or an enjoyable 20-minute stroll 
through the city. Attenders may also take a short ride down Market Street toward the Embarcadero on one of 
the city's historic streetcars, the F train.

Your IABC conference name badge must be worn for admission to the reception. If you have purchased a ticket 
for this event, your ticket is required for admission. Be sure to collect your conference registration materials, 
which include your badge and/or ticket, prior to the reception. This reception, with hosted bar, is included in 
your conference registration.

The Welcome Reception 
is sponsored by

5:20±6:30 p.m.

OPENING GENERAL SESSION  
AND KEYNOTE ADDRESS

All together now: How collaboration can change your world
Today, few can challenge the impact of consistent, transparent and direct communica-
tion. It can make or destroy a brand, galvanize or demoralize a company, even elevate an individual 
from community organizer to global leader. In an environment where everyone can have a voice, the 
ability to target and scale your message is crucial. The undeniable power of the message combined 
with next-generation communication media opens the door to a new world for communicators. How 
do you harness communication in a rapidly changing environment where today's realities will drive 
tomorrow's opportunities? 

Join Cisco Senior Vice President Blair Christie as she explores this new world for communicators. 
Discover how building collaboration into both your leadership and technology portfolio can extend your 
voice, your brand and even your career. Learn how integrated, prioritized communication strategies will 
set companies apart in any business climate.

Blair Christie is senior vice president of corporate communications for Cisco and is responsible for leading Cisco's inves-
tor relations, public and media relations, industry analyst relations, and employee and executive communication. She also 
leads Cisco's global studio and Web 2.0/intranet strategy teams. Christie is an executive sponsor for Cisco's communication 
and collaboration board of directors, the cross-functional team responsible for guiding the deployment and use of Web 2.0 
technologies throughout Cisco. 

The IABC Fellow and Chairman's Awards, two of the most prestigious awards the association can bestow on a member, will be 
presented at this session.

7
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MONDAY, 8 JUNE

8±9 a.m.

IDEA JAMS 1±7

Ideas, insight and inspiration abound in our new conference sessions, Idea Jams. Come together with col-
leagues for an exploratory session where you'll brainstorm ideas on the issues that you're passionate about. 
With an Idea Jam for each conference track, you'll get creative help where you need it the most. Expert facilita-
tors will be your guides in these dynamic jam sessions.

Idea Jams are included in your registration fee. No breakfast or coffee will be provided.  

7±7:45 a.m.

LAUGHTER YOGA 

No poses, no Lycra, no kidding
Start the conference on a healthy note with Laughter Yoga, developed by Indian physician Madan Kataria. No 
jokes, no clowns, no banana peels. Experience laughter, breathing and stretching exercises guaranteed to lift 
your spirits and enhance your health. You'll want to take these exercises back to your organization. No yoga 
experience, special clothing or equipment required. 

Attend to:

4  Strengthen your immune system

4  Reduce stress

4  Burn calories

Presenter / Karen Susman / Colorado, USA, is a certi®ed Laughter Yoga instructor. She created the stress management modules for 
several cardiac rehabilitation programs and has been speaking about communication and wellness for more than 20 years. 

Due to room capacity, participation at this session is limited to 200 people.

Accreditation readiness: Become  
an ABC

Accredited Business Communicators say they gain 
new knowledge and skills going through accredita-
tion and are accorded greater respect and cred-
ibility in their work. They also report that they use 
the strategic planning process better as a result of 
the accreditation experience. As an IABC credential 
program, accreditation offers communicators a way 
to master and demonstrate the skills essential to 
effective organizational communication.

Learn more about:

4  Accreditation readiness

4  The application, ethics, work portfolio, written 
and oral examination processes, and timeline

4  Support systems during the process

Presenters / Mary Hills, ABC / Indiana, USA, is a marketing 
and communication professional and adjunct senior faculty 
member who provides organizations with the analysis, bench-
marks and programs that they need to inform and persuade 
their audiences. She serves as director of marketing for the 
IABC accreditation council and is the IABC/Chicago director 
of strategy.

Edward Lundquist, ABC / Virginia, USA, is the incoming chair 
of the IABC accreditation council. He is an award-winning 
communicator who currently provides strategic communication 
support to the U.S. Navy. Lundquist is past president of two 
IABC chapters and served as regional director.  

8±9 a.m.

ACCREDITATION SESSION 9:15±10:15 a.m.

GENERAL SESSION 
WITH IABC'S 2009 EXCEL 
AWARD WINNER

The CEO's perspective: A model of 
communication success in turbulent 
times

Recent instability in global economic markets 
has challenged the leadership skills of even the 
most seasoned executives. The ability to rise 
to the occasion during such times and demon-
strate strategic communication with employees 
and stakeholders is the true hallmark of a 
leader. In this insightful session, the winner of 
the IABC Excellence in Communication Leader-
ship (EXCEL) Award will discuss communication 
challenges within his or her organization. Hear 
how a visionary CEO demonstrates leadership 
and commitment to the communication profes-
sion and those who practice it. Learn what it 
takes to lead in today's challenging and ever-
changing global economic environment, gain 
a new perspective on the role communication 
plays in a successful organization and receive 
advice about how to work more productively 
with your CEO to achieve organizational suc-
cess. 

The 2009 EXCEL winner will be announced in 
March.
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MONDAY, 8 JUNE

11:15 a.m.±12:30 p.m.

CONFERENCE SESSIONS M1±M8

M1 / Communicating with the burgeon-
ing employee populations in India: 
Challenges and opportunities 

(Employee Communication)

Many companies are now building engineering, 
technical support, customer service and other key 
capabilities in India. Engaging the rapidly growing 
employee population in India with effective internal 
communication and ensuring that employees in 
India understand company strategy are critical to 
business success.

This session will explore:

4  Communication best practices that have 
proven effective in India

4  Observations and recommendations about 
managing internal communication in India

4  Creative strategies and examples, including 
the innovative use of theater as an internal 
communication tool

Presenters / Barbara Fagan-Smith / California, USA, is founder 
and chief executive of®cer of ROI Communication, an award-
winning internal communication consulting ®rm focused on 
helping large companies adapt and succeed during times of 
change. Previously, she was the director of employee and elec-
tronic communications at Quantum Corporation and director of 
interactive communications at Simply Interactive Inc. 

Sujit Patil /  India, is head of corporate communication for 
Tata Chemicals Limited (TCL), part of the Tata Group, one of 
India's largest employers. He leads an award-winning com-
prehensive communication department. Most recently, Patil 
received the Promising Business Communicator of the Year 
award at the 2008 ABCI annual awards ceremony.

M2 / Cross-cultural competence in 
public relations: U.S., Mexico and Latin 
America 

(Public Relations) 

This session will provide practical guidelines for 
public relations campaigns targeted at audiences 
in the U.S., Mexico and Latin America. Leading 
research by Geert Hofstede and his cultural frame-
work will be used to conceptualize cultural differ-
ences and similarities in these regions. This session 
will address campaign design and the potential 
riddles and pitfalls of cultural variation.

In this session, learn about:

4  The main cultural challenges that pertain to 
public relations campaigns in these markets

4  Ways to reconcile those cultural challenges 
and gain competitive advantage

4  Proven strategies from real case studies and 
examples 

Presenter / Salvador Apud / Texas, USA, is a senior partner 
and consultant with ITIM International (Netherlands/Sweden) 
and managing director of ITIM America. His current work 
focuses on global teambuilding and leadership, intercultural 
communication, marketing and advertising, and intercultural 
management and strategy. 

M3 / The suite spot: Transforming your 
corporate responsibility report into a 
communication suite 

(Strategy & Counsel)

Corporate responsibility (CR) reports are costly and 
labor-intensive, but the truth is, not many people read 
them. This session will show how you can transition 
content from your CR report into a suite of commu-
nication tailored to key audiences across appropriate 
media. RBC, Canada's largest ®nancial institution, 
has been producing CR reports since 1999. 

Learnings include:

4  Ways branding can help your message stick

4  A smart approach to reporting that can help 
with ªsurvey fatigueº and let you focus on 
communication

4  Great communication ideas from around the 
world

Presenter / Lynn Patterson / Ontario, Canada, is director 
of corporate responsibility at RBC Financial Group, where 
she oversees RBC's global corporate responsibility strategy, 
communication and reporting. She sits on the board advisory 
committee on sustainability for the Vancouver 2010 Olympic 
and Paralympic Winter Games and often consults on corporate 
responsibility reporting and communication. 

M4 / Building your reputation and 
brand from the inside out 

(Marketing & Brand)

In today's uncertain times, how do you drive 
engagement and empower employees to help build 
your organization's reputation? What might be the 
impact of harnessing your internal audience to tell 
your story and advocate for your organization? This 
session will examine how Carolinas Healthcare 
System, one of the largest health care organizations 
in the U.S., updated their external and internal 
brands to improve patient satisfaction and create a 
culture of caring.

You'll learn:

4  Strategies for powerfully linking your external 
and internal brands

4  The role internal branding has in guiding 
employee action and driving engagement

4  Tools to start your own internal branding  
strategy

Presenters / Marty Campanello, APR, Fellow PRSA / North 
Carolina, USA, is the vice president of marketing and public 
relations for Carolinas Healthcare System and has more than 
25 years of experience in integrated healthcare systems. 
Campanello is the author of two books and numerous articles 
on multiple topics including crisis communication.

David Grossman, ABC, APR, Fellow PRSA / Illinois, USA, is a 
communication consultant with 20 years of experience work-
ing with management at Fortune 500 companies and other 
leading organizations. He is president and principal Thought 
Partner# at dg&a, a communication consultancy specializing 
in internal communication and organizational effectiveness.
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M5 / Correlating outputs with outcomes 
in crisis communication: A case study 

(Strategy & Counsel)

How prepared is your organization to weather a 
crisis? Based in part on the results of a 2008 
survey of 450 companies in Canada and the U.S. 
commissioned by McMaster University's DeGroote 
School of Business, this session will clearly demon-
strate that companies with strong reputations and a 
relational approach to crisis communication recover 
from crises more quickly and resiliently.

This session will:

4  Compare three case studies validating the role 
that communication plays in building stake-
holder relationships

4  Pro®le research demonstrating the value of 
transparent, genuine, credible and timely com-
munication

4  Demonstrate a correlation between the quan-
tity and quality of crisis-related media cover-
age and public opinion 

Presenters / Alan Chumley / Ontario, Canada, is the director of 
communication research at Leger Marketing, Canada's largest 
privately owned market research ®rm. Before moving to the 
research and measurement side of the PR industry in roles 
such as director of measurement at Hill & Knowlton, Chumley 
held senior positions in client-side corporate communication 
at organizations such as Bell Canada and ING. 

Sonia LaFountain-Ginyard / Washington, D.C., USA, is vice 
president at CARMA International Media Analysts, where she 
launched CARMA NewsAccess, an automated web-based me-
dia measurement tool. She also manages major media analysis 
accounts in the pharmaceutical, energy, consumer products, 
®nancial, technology and media industries. Previously, 
LaFountain-Ginyard spent more than 10 years with LexisNexis 
and other Reed Elsevier companies. 

 

M6 / Generational communication:  
Diverse perspectives, better thinking 

(Change Management)

With more generations than ever sharing the planet, 
communicators must re®ne messages to resonate 
with distinct and diverse targets. This discussion ex-
plores the differing modes and communication styles 
preferred by the Millenial, Generation X and baby 
boomer generationsÐand how generational groups 
can collaborate and communicate more productively. 

This panel, spanning three generations, will discuss:

4  News and information habits of each genera-
tional group

4  Tips for communicating in an authentic and 
generation-friendly way

4  Ways each generation can ªclose the gapº in 
the workplace

Panelists / Leah A. Reynolds / Michigan, USA, is national 
lead for generational strategies and rewards communication 
with Deloitte Consulting LLP, sponsor of the IABC Research 
Foundation's Generational Communication Differences Study, 
where she develops people and change strategies for organiza-
tions. Recently named IABC/Detroit's Communicator of the 
Year, Reynolds is a frequent speaker on generational and 
workplace change.

Anna Whitlow / Louisiana, USA, is senior communication 
strategist at Deveney Communication. She creates comprehen-
sive promotional marketing plans, develops strategic alliances 
between corporations and nonpro®ts and spearheads media 
relations efforts for companies around the globe. Her work on 
behalf of the New Orleans Museum of Art earned her two IABC 
Gold Quill Awards and an Anvil award from PRSA New Orleans.

Additional panelists and moderator to be announced on  
www.iabc.com/wc.
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M7 / Leadership communication:  
Essential in good times and critical  
in tough times 

(Communication Leadership)

Leadership communication is critical to business 
success, especially during turbulent times. This 
session explores World Class Communications, a 
holistic model developed and tested by the corpo-
rate communication team at Wachovia to enhance 
leadership communication and improve the contri-
bution of communication professionals throughout 
the organization. 

This session will discuss:

4  Using data to create a compelling business 
case for leadership communication

4  De®ning roles and accountability in the com-
munication process

4  Customizing a leadership communication pro-
gram so it is relevant for each business group 

Presenters / Christie Gay, ABC / Ohio, USA, is a co-founder of 
Bridge Consulting, a network of engagement and communica-
tion professionals that partners with companies to develop 
employee engagement, communication and change manage-
ment strategies that impact business results. Gay has 25 years 
of corporate experience and has earned numerous awards 
including three IABC Gold Quill Awards.

Arati Randolph / North Carolina, USA, most recently led 
employee communication at Wachovia Corporation. She set 
strategy, managed infrastructure, and communicated content for 
Wachovia's 117,000 colleagues and led a team of 32 communi-
cation professionals. She is a past member of Wachovia's corpo-
rate diversity council and is certi®ed as a diversity practitioner. 

M8 / Stop the world, I want to commu-
nicate 

(Global Trends)

Ten years ago, we were told to expect a global 
revolution in communication. Has the revolution 
happened? Are we connected with issues outside 
our local communities and reaching beyond our 
traditional boundaries? Or are we still experienc-
ing the same geographic limitations we confronted 
before we went global? Hear a panel of corporate 
communication leaders from around the world dis-
cuss the realities of global communication today. 

This panel will examine:

4  Ways technology can be an asset as well as a 
liability

4  Barriers to true global exchange that still ex-
istÐand how to overcome them

4  The difference a global mind-set can make to 
any local situation

Moderator / Martha Terry / Massachusetts, USA, is the global 
practice leader for communication at Towers Perrin, respon-
sible for supporting the ®rm's worldwide network of more 
than 200 communication consultants and shaping the ®rm's 
perspective on employee and human resource communica-
tion. Terry has extensive experience in public relations and 
corporate communication management and holds several IABC 
Gold Quill Awards of Merit. 

Panelists will be announced on www.iabc.com/wc.

12:30±1:45 p.m.

LUNCH & LEARNING

Leading in a storm: Generating positive energy in tough times
In crisis, people commonly default to behaviors that drain their energy and 
undermine their productivity. They become fear-driven, reactive and demoralized 
at precisely the time that their companies need clear, innovative thinking and unwavering commit-
ment. While time is ®nite, energy can be expanded and renewed to fuel sustainable productivity. Tony 
Schwartz lays out an approach to thriving in the current storm. His talk is grounded in four highly 
practical strategies designed to help leaders shift from depleted to energized, anxious to realistically 
optimistic, distracted to focused and expedient to purposeful. 

Tony Schwartz is president and founder of the The Energy Project. He has 30 years of experience writing about and working 
with elite athletes, FBI agents, heart surgeons and Fortune 500 senior executives to help them perform under extraordinary 
pressure by skillfully managing their energy. Schwartz is a noted speaker, journalist and best-selling author, whose most 
recent book is titled The Power of Full Engagement: Managing Energy Not Time.

Use the registration form to order a ticket for this session for US$100, or purchase the Conference, 
Lunch & Gold Quill or Conference & Lunch package.



12

MONDAY, 8 JUNE

M9 / When everybody loves to hate you: 
One oil company's hand-to-hand(shake) 
battle to regain trust 

(Public Relations) 

When your company and your industry are under 
®re, how do you begin to rebuild trust? Shell Oil 
Company responded to the challenge by sending 
the company's president into the line of ®reÐon 
a face-to-face outreach tour to 50 cities over 18 
months, achieving a measurable change in un-
derstanding of energy issues and attitudes toward 
Shell. 

Attenders will gain: 

4  Insights on how to build credibility in the face 
of massive public opposition

4  New twists on integrating face-to-face com-
munication with digital media and media 
relations to expand its impact

4  Lessons learned from the trenches of this Gold 
Quill Award-winning campaign

Presenter / Chris Bozman, APR / Texas, USA, has 30 years of  
public relations experience and is currently a communication 
manager for Shell Oil Company. She has expertise across a 
wide range of public relations disciplines, including strategic 
planning, media and community relations, and crisis and 
issues management. Recently, Bozman received a Gold Quill 
Award for ªA National Dialogue on Energy Security,º known 
within Shell as the ª50-City Tour.º 

M10 / When business meets culture: 
Global campaigns in a local  
environment 

(Strategy & Counsel)

In a ¯at world, one substantial task of public 
relations is to support the creation of a unique cor-
porate image and the implementation of distinctive 
international brands. But while the economy has 
become global, culture has not. Crisis cases and 
failed branding campaigns illustrate the challenges 
and pitfalls of business internationalization in local 
cultural settings. 

This session will: 

4  Describe how companies internationalize their 
business

4  Analyze crisis cases and failed branding cam-
paigns

4  Provide recommendations about how to suc-
cessfully implement international campaigns 
locally

Presenter / Ulrich Bock / Germany, is a communication profes-
sional with more than 20 years of experience in the ®eld of 
international public relations. Founder and president of the 
public relations and consulting agency, Prime Strategy, Bock 
began his career as a journalist. 

M11 / Mind the gaps: Robust credibility 
and the three voices of leadership 

(Communication Leadership)

Every organization speaks in three voices: formal, 
semi-formal and informal. Although the formal 
voice is readily managed, the semi-formal and in-
formal voices account for a disproportionate share 
of employee perceptions and expectations. Robust 
credibility and employee engagement depend on 
managing and integrating all three voices. 

In this session, you will learn:

4  The elements and impact of each voice

4  Strategies for managing each voice

4  Ways to integrate the three voices for robust 
credibility and engagement

Presenter / Thomas J. Lee / Illinois, USA, is founder and 
president of Arceil Leadership Ltd. As a leading authority on 
leadership communication, Lee serves many industry-lead-
ing companies. Lee has spoken throughout the U.S. and in 
countries around the world. His book on this subject is due to 
be published this year. 

M12 / Hot topic 
(Change Management)

2±3:15 p.m.

CONFERENCE SESSIONS M9±M13
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M13 / Giving employees something to talk about: Facilitating a global conversation 
(Employee Communication)

To achieve its vision to become the largest, most pro®table and respected chemical company in the world, 
Dow Chemical launched a major brand and reputation-building program known as ªThe Human Element.º Dow 
recognized that it needed the collective commitment of its 46,000 global employees in order to succeed. This 
award-winning campaign features advertising and strategic public relations programs that help to publicize 
Dow's 2015 Sustainability Goals, which are central to this effort. 

Attenders will learn about: 

4  The power of storytelling as an important tool in internal branding

4  Empowering employees as ambassadors for the corporate brand

4  Aligning employee attitudes, beliefs and behaviors with corporate goals

Presenter / Keith Burton / Illinois, USA, is president of Insidedge, where he leads a global group of counselors focused exclusively on 
improving organizational performance by building employee trust, improving internal communication and affecting overall change at 
many of the world's leading corporations. He has been recognized as a global thought leader in public relations and internal communi-
cation for more than two decades.

2±4:30 p.m.

IN-DEPTH SESSIONS M14±M16

M14 /  Measuring the success of your 
communication 

(Strategy & Counsel)

Communicators are increasingly being asked to 
prove the value of their work to their management 
team. This workshop will take you beyond measur-
ing just the communication activities you create. 

Participants will:

4  Practice a communication planning approach 
that measurably in¯uences stakeholder  
behavior

4  See examples of research questions and report 
formats that connect communication initia-
tives to organizational outcomes, including 
many research approaches that don't cost any 
money or take much time

4  Learn how to calculate return on investment 
on speci®c campaigns or communication 
channels

Presenter / Angela Sinickas, ABC, IABC Fellow / California, 
USA, is president of Sinickas Communications Inc., an in-
ternational consultancy helping organizations use research to 
develop communication solutions that contribute to business 
success. Sinickas wrote the manual How to Measure Your 
Communication Programs, has published numerous articles 
and delivered speeches in 25 countries. Her work has been 
recognized with 16 IABC Gold Quill Awards, ®ve of them for 
measurement projects. 

M15 / Building your internal brand: 
Recognition that engages the workforce  

(Marketing & Brand)

If you are dissatis®ed with your current recognition 
programs, you are not alone. Employee engage-
ment, loyalty and above-and-beyond performance 
are in¯uenced by the relationships you have with 
your bosses and colleagues. So how can you get 
your employees to buy into your corporate objec-
tives and deliver great performances that directly 
impact business results?

In this highly participatory session, you will:

4  Discover the reasons recognition programs 
often fail

4  Identify effective recognition strategies that 
create and foster an engaged workforce

4  Learn how individuals and systems align for 
long-term sustainability

Presenters / Max Brown / Utah, USA, has taken clients rappel-
ling off the Great Wall of China, facilitated at the Parliament 
of World Religions Conference in Spain and spoken to a cheer-
ing crowd in the Netherlands. Prior to joining O.C. Tanner, 
Brown lived in China, running programs for multinational cor-
porations. Brown brings a global perspective to the challenge 
of motivating people. 

Gary Peterson / Utah, USA, is vice president of research and 
professional services at O.C. Tanner. He has spent signi®cant 
time traveling with sales representatives and meeting with an 
array of clients. Currently, Peterson helps clients achieve a 
higher level of effectiveness from their service, onboarding and 
retirement programs using current best practices.
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M16 / Why are CEOs scared of social media? 
(Global Trends)

Today, there are billions of web sites created by activists, detractors, gurus and Internet pundits. Stakeholders 
now have the power to immediately in¯uence mainstream media and corporate reputations. Why then are so 
many corporate leaders reluctant to engage in online reputation management? Is social media's inherent trans-
parency compatible with or desirable for CEOs and their board-level responsibilities?

This session explores:

4  Social media's impact on brand and business reputations

4  Reasons why James Grunig's theory of two-way symmetrical communication is dif®cult for corporations to 
implement

4  Ways that Web 2.0 tools and techniques can equip you to respond to and recover from online negativity 
and criticism

Presenter / Gerry McCusker / Australia, is the author of the provocative text, Public Relations Disasters. He is an active blogger and 
experienced public relations creative, strategist and trainer. McCusker has almost 25 years of experience helping a diverse array of 
companies engage with their audiences. 

M17 / Hot topic 
(Public Relations)

M18 / From ROI (return on investment) to SOI (sphere of in¯uence): Measuring 
the success of social media campaigns

(Marketing Brand)

How do you create and measure brand engagement in a digital world of diffused media and social networking? 
Relationship marketing has emerged as the new paradigm. But how do you achieve this goal and measure the 
strategy's ef®cacy for a brand or company?

You'll learn about: 

4  Speci®c metrics for measuring viral outreach and how to move these metrics from quantity to quality, 
number of impressions to the  
impact on consumers, reach to relationships, and page views to purchases

4  Successfully engaging in¯uencers and  
brand evangelists while responding to brand detractors

4  Measuring your Viral Footprint#Ðwhat people say about you when you're not there, why you should care, 
and what you need to do about it 

Presenter / Stacy DeBroff / Massachusetts, USA, is the founder and CEO of Mom Central Consulting, a social media agency focused 
on moms and women that works on social media campaigns and strategy with more than 150 U.S. brands. The author of four books, 
DeBroff regularly appears as a motherhood-trend expert for the Today Show, the CBS Early Show, Good Morning America, CNN, the 
Wall Street Journal and New York Times.

3:30±4:45 p.m.

CONFERENCE SESSIONS M17±M20
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M19 / Managing communication 
through an airline industry crisis 

(Change Management)

Aviation has borne the brunt of recent economic 
turbulence and other crises. Learn how strategic 
communication helped the airlines cope with rapid 
change and survive in a dynamic environment.

In this session, you will learn:

4  Ways airlines bene®t from integrated corporate 
communication

4  Crisis management techniques tried and 
tested by the airlines

4  Strategies for using change management to 
address unusual circumstances

Presenter / Alastair Carthew / Thailand, has nearly 40 years of 
experience as a journalist, public relations executive, senior 
manager and specialist in airline environmental issues. He 
managed the Star Alliance airline of®ce in Bangkok, oversee-
ing media relations, public relations, event management and 
corporate affairs. Previously, Carthew was group manager for 
Air New Zealand. He is currently an independent public rela-
tions adviser. 

M20 / 2009 Gold Quill Award "  case 
study 

(Global Trends)

In this session, a 2009 Gold Quill Award of Excel-
lence winner will discuss best practices in commu-
nication management, demonstrating how creativity 
and resourcefulness can inspire solutions to today's 
communication issues. You'll gain insights from 
their winning work and benchmark your own pro-
grams against the best in business communication.

7:30±10 p.m.

GOLD QUILL AW ARDS !  GALA DINNER

The value of gold: Recognizing international communication 
excellence

In celebration of the 2009 Gold Quill Award winners, this black-tie-optional dinner 
and awards ceremony honors outstanding work from around the world. Surround yourself with profes-
sional excellence and interact with distinguished communicators. Join Gold Quill Chair Paul Mata-
lucci, ABC, and emcee Emmy-award winning Doug McConnell in recognizing IABC's 2009 Gold Quill 
Award winners during this inspiring event. 

The evening's entertainment is world-renowned performer, Ivan Lendl. Lendl recently relocated to the 
United States after a global tour where he took audiences by storm. His show is a special not-to-be-
missed treat.

Doug McConnell is co-founder and host of Open Road.TV, the traveler's video guide to the American West. From 1993 to 
2008, he was the host and senior editor of Bay Area Backroads, the longest running and most popular regional television 
series in Northern California. He has received numerous awards, including multiple Emmys and the prestigious Harold Gil-
liam Award for environmental reporting in Northern California. 

The 2009 Gold Quill Awards"  

Program is sponsored by
Table centerpieces will be donated to Laguna Honda Hospital after the event as 
part of IABC's continuing efforts to reduce, reuse and recycle.

Use the registration form to order your ticket for this event for US$175, or pur-
chase a Conference, Lunch & Gold Quill package. The ticket covers the full cost 
of the three-course dinner; IABC does not make a pro®t from ticket sales. Dress 
for this event is black-tie optional.
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8:15±9:15 a.m.

EXPERT PANELS 1±7

Key conference speakers will come together as expert panelists for each track to present leading communica-
tion trends and share approaches that are generating results. These interactive sessions will include opportuni-
ties to network with other participants and interact with speakers on top issues.

Expert Panels are included in your registration fee. No breakfast or coffee will be provided.

9:30±10:30 a.m.

GENERAL SESSION

Sustainable leadership
In a tumultuous economic environment, all businesses face signi®cant unex-
pected challenges. How do we move forward when the unimaginable happens? As 
one of the world's most renowned explorers, Robert Swan is an expert on responsible leadership. He 
will share tales of exploration to the North and South Poles, insights into our environment and what it 
takes to achieve success. Swan knows that to overcome seemingly dire circumstances takes the right 
combination of trust, guidance and collaboration.

Robert Swan, OBE, is a polar explorer, environmental leader and special envoy to the director of UNESCO. As the ®rst man 
to walk across both the North and South Poles, Swan witnessed ®rsthand the damage to the polar regions. Over a ®ve-year 
period, he removed and recycled more than 1,500 tons of waste from the Antarctic Peninsula. He is a noted speaker at 
global environmental summits, a U.N. Goodwill Ambassador for Youth and a visiting professor at the School of Environment 
at Leeds University. In 1995, Swan was awarded the Order of the British Empire (OBE).

11:15 a.m.±12:30 p.m.

CONFERENCE SESSIONS T1±T8

T1 / The best get better: How IBM uses 
global research 

(Employee Communication)

Over the past six years, Watson Wyatt's commu-
nication return on investment study has become 
an industry standard for understanding effective 
communication practices and correlating them to 
®nancial performance. 

In this session, you will learn:

4  Six secrets of effective communication 
gleaned from the study's participants (over 
750 companies representing 12 million em-
ployees worldwide) 

4  Uses of this research by IBM's internal com-
municators to challenge themselves and 
engage in meaningful, global conversations 

4  Ways to improve your communication program 
through a self-evaluation exercise

Presenters / Will Runyon / New York, USA, is director of 
workforce communications at IBM, where he focuses on com-
municating sales and services incentives to IBM's sellers and 
consultants. He has also led internal communication at IBM's 
Systems & Technology Group, and external and internal com-
munication for IBM's ibm.com channel.

Kathryn Yates / Illinois, USA, is global practice director for 
Watson Wyatt Worldwide. She has more than 25 years of 
experience in communication and operations management, 
with particular expertise in helping organizations build strong, 
productive employee-employer relationships. 

T2 / China: Risk or opportunity? How 
to avoid obstacles and win in today's 
China 

(Public Relations)

China today presents unprecedented opportunities. 
For decades, companies have been lured to the 
market by such opportunities without consider-
ing the potential pitfalls. This session will outline 
common challenges and strategies for overcoming 
obstacles.

You will:

4  Learn how to understand the China market 
before you make the leap

4  Understand the importance of trust, reputation 
and a localized approach

4  Discover how to execute effective commu-
nication programs in China with case study 
examples

Presenter / Scott Kronick / China, is a 22-year veteran of 
Ogilvy Public Relations Worldwide. Kronick is one of the two 
founding members of Ogilvy PR in China and oversees the 
overall operation, leading 450 team members in of®ces in 
Beijing, Shanghai, Guangzhou and Chengdu. He is also a 
director of the Tsinghua-Ogilvy Programme for Public Brand-
ing, a joint-venture initiative between The Ogilvy Group and 
Tsinghua University. 
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T3 / In¯uencer marketing and the rise 
of decision maker ecosystems 

(Strategy & Counsel)

The way large-scale business purchases are made 
has changed. Company structure, corporate gov-
ernance, the Internet and numerous other factors 
have led to the rise of decision maker ecosystemsÐ
networks of individuals whose opinions shape the 
eventual purchase decision. These ecosystems play 
a major role in the success of every sales force, 
thus marketers need to consider communication 
strategies that include them. 

Attenders will learn:

4  How and why purchase decision making has 
changed

4  Types of in¯uencers who make up most deci-
sion maker ecosystems

4  How different in¯uencers impact decision 
makers

Presenter / Nick Hayes / California, USA, is president of In¯u-
encer50, where he guides Fortune 500 clients on identifying 
and engaging with top sales in¯uencers. A marketing pioneer, 
international business strategist and speaker, Hayes co-au-
thored the groundbreaking book In¯uencer MarketingÐWho 
Really In¯uences Your Customers? 

T4 / Hot topic 
(Marketing & Brand)

T5 / Social responsibility best practices: 
How to build brand, inspire integrity 
and satisfy stakeholders using the latest 
global tools and standards 

(Global Trends)

Communicating about social responsibility presents 
signi®cant challenges, even to the seasoned com-
municator. Heightened scrutiny by stakeholders 
and the wide range of potential social responsi-
bility issuesÐclimate change, employee health 
and safety, community development and dozens 
moreÐleave many communicators searching for 
tools and standards.

In this session, participants will learn about:

4  Three global social responsibility/sustain-
ability standards, plus an exciting newcomer 
(ISO 26000) that promises to be even more 
comprehensive

4  Proven strategies for adding consistency, 
credibility and impact to social responsibility 
communication and reporting

4  Choosing the right standard for your organiza-
tion

Presenter / Michelle Bernhart / Georgia, USA, is president 
of True Blue Communications LLC. She has more than 20 
years of experience leading communication projects in North 
America, Europe and the Middle East, establishing corporate 
responsibility programs and developing training and outreach 
for employee engagement. Bernhart chairs IABC's social 
responsibility committee and contributes to the ISO 26000 
Standard on Social Responsbility.

T6 / Communicating change in  
turbulent times 

(Change Management)

Rapidly changing technologies, an unstable econ-
omy, shifting alliances, mergers and acquisitions, 
and ®erce competition all contribute to a stressful 
business climate. Success belongs to communica-
tors who can keep a workforce resilient, focused 
and engaged while dealing with the tsunami of 
change that has become the new status quo. 

This session will address:

4  The external forces of changeÐand the chal-
lenges they present to corporate communica-
tors

4  The visual technology revolution and what it 
means to employee communication

4  New scienti®c research on how trust and cred-
ibility are really communicated

Presenter / Carol Kinsey Goman, Ph.D. / California, USA, is an 
executive coach, consultant and keynote speaker. She is the 
author of This Isn't the Company I Joined: How to Lead in a 
Business Turned Upside Down and The Nonverbal Advantage: 
Secrets and Science of Body Language at Work. 

TUESDAY, 9 JUNE
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T7 / How to develop a strategic mind-set: Your key to a seat at the table 
(Communication Leadership)

How strategic are you, really? How well do you truly understand management's view of tomorrow, their wants 
and needs? How strategic do you want to be? This session will help you examine your assumptions about your 
work and prescribe sensible, powerful and effective approaches for being more strategically valuable. Learn 
how you can be more in¯uential and management-focused and get your invitation to the table earlier in the 
decision-making process.

Participants will learn how to:

4  Develop a strategic mind-set

4  Give advice powerfully and effectively

4  Get invited to the table earlier

Presenter / James E. Lukaszewski, ABC, APR, Fellow PRSA / New York, USA, is among North America's leading public relations practitio-
ners and strategic advisers. He is the author of Why Should the Boss Listen to You? The Seven Disciplines of the Trusted Strategic Advisor. 

T8 / 2009 Gold Quill Award "  case study 
(Strategy & Counsel)

In this session, a 2009 Gold Quill Award of Excellence winner will discuss best practices in communication 
management, demonstrating how creativity and resourcefulness can inspire solutions to today's communica-
tion issues. You'll gain insights from their winning work and benchmark your own programs against the best in 
business communication.

12:30±1:45 p.m.

RESEARCH FOUNDATION LUNCHEON  
& SEMINAR

Raising our game: The 2010 Olympic and Paralympic  
Winter GamesÐa catalyst for engagement and sustainable 
legacies 

Learn how the organizers of this massive sporting event are utilizing communication to achieve  
sustainability goals and create lasting legacies. Hear how the Vancouver Organizing Committee for the 
2010 Olympic and Paralympic Winter Games (VANOC) is approaching accountability, environmental 
stewardship, social inclusion and economic bene®ts associated with the Games as a case study in 
sustainability.

Ann Duffy, corporate sustainability of®cer for VANOC, will discuss the analysis of benchmarking studies 
conducted on large sporting events targeting strong sustainability performance, recent communica-
tion and opinion research on Canadian values and opinions toward corporate social responsibility, and 
provide highlights on Vancouver 2010's approach to convening sustainable Games with legacies.

Ann Duffy is corporate sustainability of®cer for the Vancouver Organizing Committee for the 2010 Olympic and Paralympic 
Winter Games (VANOC). The focus of her 25-year career has been to help organizations integrate sustainability principles and 
solutions into their businesses. She serves on the board of the International Centre for Sustainable Cities and The Natural 
Step Canada. 

Use the registration form to order a ticket for this event for US$175, or purchase a Conference, Lunch & Gold Quill or Con-
ference & Lunch package. Part of this fee is donated to furthering the work of the IABC Research Foundation.

The IABC Research Foundation  
Luncheon & Seminar is sponsored by
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T9 / The rise of the new multinationals: 
Brands from BRICOland 

(Strategy & Counsel)

People are talking about emerging market brands 
from unexpected placesÐcountries like Brazil, 
Russia, India, China and Others (BRICO). What de-
®nes a successful brand, from any birthplace? What 
can BRICOland brands learn from their established 
Western counterparts, and what lessons do they 
offer for other markets?

In this session, you will:

4  Learn where tomorrow©s big name brands will 
come from

4  Discover what emerging market brands must 
do to succeed on the world stage

4  Understand the BRICO branding landscape and 
what it means for communicators and market-
ers worldwide

Presenter / James Bell / New York, USA, is a senior partner in 
brand strategy and the head of the naming practice for brand 
strategy and design consultancy, Lippincott. He has more than 
25 years of experience in market positioning and corporate 
and brand identi®cation in a diverse range of industries across 
six continents. Bell has managed corporate and brand identity 
programs for multinational clients such as American Express, 
AT&T, Chevron, InBev, MasterCard, Petrobras, Samsung, Sie-
mens, SK, UPS, Vale and Zonic (Saudi Arabia). 

T10 / Web 2.0 and internal communi-
cation: A worldview of best practices 

(Employee Communication)

Web 2.0 tools are said to enhance creativity, 
information sharing, collaboration and functional-
ityÐin other words, they are the perfect business 
tools. Find out how early adopters and newcomers, 
tooÐall representing world-class companiesÐare 
using Web 2.0 tools such as social networking, 
video sharing, wikis, blogs and Twitter to communi-
cate with their employees. 

This panel will discuss:

4  The latest applications 

4  Audience reactions to their use 

4  Future plans

Moderator / Deborah A. Moore / Pennsylvania, USA, has worked 
in internal and external communication in a range of industries. 
Currently vice president and general manager for Cubist Media 
Group, she advises clients on how technology can drive com-
munication results. Moore is a former president of IABC/Phila-
delphia and served on the IABC executive board for six years

Panelists / John G. Clemons, ABC, APR / Virginia, USA, is 
director of communication for Raytheon Technical Services 
Company LLC. His responsibilities include executive, organi-
zational, crisis and marketing communication. Clemons is a 
former chairman of IABC and served as a Blue Ribbon Panel 
judge for the 2008 Gold Quill Awards.

Karen Horn / Washington, USA, is a global organizational 
communication professional with 30 years of experience in 
Fortune 100 companies in multiple industries. Most recently, 
she founded Horn Communication LLC. She has served in 
senior management positions at Washington Mutual, Cisco 
Systems, GE and GE Capital. Horn won the IABC Chairman's 
Award in 2004 for her work in developing MyComm, an online 
communication tool for IABC members by Cisco.

Elaine Macfarlane / United Kingdom, is vice president of 
corporate identity and communications at GlaxoSmithKline 
(GSK). Her team is responsible for corporate and global inter-
nal communication for GSK, including the company's intranet, 
corporate publications and the external web site, gsk.com. 

2±3:15 p.m.

CONFERENCE SESSIONS T9±T16
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T11 / Crisis prevention and prepared-
ness: Creating an effective manual and 
procedure

(Public Relations)

This session will examine how to create an effec-
tive crisis communication plan and manual, and 
will look at practical ways to implement that plan 
across your organization using a simple training 
procedure. Examples of crises will be analyzed to 
determine what worked, what failed and why. Par-
ticipants are encouraged to bring their questions 
and cases for discussion at this interactive session.  

You will learn how to:

4  Create awareness of the importance of crisis 
prevention and preparedness within your orga-
nization

4  Develop an easy-to-follow procedure and 
manual

4  Manage crises in a time where technology is 
continually evolving

Presenter / Erika Ruiz / Mexico, has 12 years of experience 
as corporate communication manager for the pharmaceutical 
company Boehringer Ingelheim, where her responsibilities 
have included internal communication, public relations, corpo-
rate image, online communication, and crisis management.

T12 / Latin America: Are you tapped 
into this rapidly growing market? 

(Global Trends)

Effective communication is more than translating 
press releases into Spanish and PortugueseÐeach 
country has its own nuances and dialects. Reach-
ing Latin American journalists can be dif®cult, due 
to lack of Internet access and openness to new 
technologies. In order to be successful and estab-
lish business in Latin America, companies must 
increase their knowledge of this market and adapt 
their communication strategy accordingly. 

Attenders will learn: 

4  Speci®c nuances of creating communication 
programs in Latin America

4  Best public relations practices of multination-
als for establishing business in Latin America

4  What works and what doesn©t in Latin America

Presenter / Marco A. Franca / Brazil, oversees PR Newswire in 
Latin America. Prior to joining PR Newswire, Franca worked 
for major corporations such as Fidelity BPO, Intelig Telecom, 
Onduline, National Medical Care and Jim Walter Corporation 
in Brazil, Portugal and the U.S. His areas of expertise include 
business development, strategic planning, sales and market-
ing, and mergers and acquisitions.
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T13 / Change management 2.0: How 
a social media strategy smoothes the 
bumpy road of managing online com-
munication 

(Change Management)

As social media becomes part of everyday life, 
organizations need to adapt emerging technologies 
and changing trends in the marketplace. Commu-
nity managers and social media representatives are 
engaging their social networks as marketers, cus-
tomer service representatives, industry experts and 
more. This session will explore how organizations 
can organize and manage a social media campaign 
by offering practical tips.

Key takeaways:

4  Real-world case studies of companies that 
have implemented social media plans and 
succeeded

4  Tips on the most sophisticated tools avail-
able, both free and paid, for monitoring what's 
being said about your brand, your people and 
your products online

4  Advice about how to stay ahead of the curve 
and reach in¯uencers through key contacts in 
your organization

Presenters / Jason Falls / Kentucky, USA, is director of social 
media at Doe-Anderson, one of the nation's oldest and most 
accomplished brand-building agencies. He oversees social 
media and Internet marketing strategies for iconic brands such 
as Maker's Mark and Knob Creek bourbons. Falls is a national 
speaker and commentator on the public relations industry.  
 

Heidi Sullivan /  Illinois, USA is the director of media research 
for Cision US Inc., and oversees all research of print, Internet 
and broadcast media. She has written about the PR and media 
industries and social media for a variety of print and online 
publications. Previously, Sullivan was an editorial manager for 
a ®rm that produced regional business magazines, an account 
executive at a PR agency and an editor and media researcher 
for a major newswire service. 

T14 / Twitter for communicators:  
Getting started in microblogging 

(Marketing & Brand)

In just over two years, the microblogging social 
network Twitter has emerged as a key communica-
tion channel for organizations and brands. From 
responding to customer-service inquiries and stav-
ing off potential PR crises to building contact lists 
and organizing events, companies are using Twitter 
as a platform to build meaningful relationships that 
drive their businesses forward. 

This introductory session on microblogging will 
examine:

4  Facts every communicator should know about 
Twitter

4  Ways top companies are using Twitter for 
brand-building, marketing, employee commu-
nication and crisis communication 

4  Building a following on Twitter and establish-
ing your personal brand 

Presenter / Barbara Gibson, ABC / United Kingdom, is 2008± 
09 chair of IABC and president of SpokesComm. Using Twitter 
as a strategic communication tool for connecting with IABC 
members and the profession, she's built a following of nearly 
10,000 people and helped foster a thriving IABC Twitter 
community. 

Bryan Person / California, USA, is a social media evangelist for 
LiveWorld Inc., a company that builds, manages and moder-
ates online communities for leading brands. Person writes and 
speaks about the latest trends in social media and advises 
companies on best practices for driving meaningful online 
conversations with customers.

T15 / 2009 Gold Quill Award "  case study 
(Communication Leadership)

In this session, a 2009 Gold Quill Award of Excel-
lence winner will discuss best practices in commu-
nication management, demonstrating how creativity 
and resourcefulness can inspire solutions to today's 
communication issues. You'll gain insights from 
their winning work and benchmark your own pro-
grams against the best in business communication.

T16 / Hot topic 
(Public Relations)

TUESDAY, 9 JUNE
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AS1 / What do you mean by that?  
Sixteen ways to improve your  
communication 

(Employee Communication) 

A multicultural world and a global community 
demand a more skillful use of language. The pre-
cise use of language prevents con¯ict and assures 
harmony and true communication. The principles 
of general semantics bring a much-needed sanity to 
the workplace and society. 

In this interactive session, we will discuss:

4  The importance of context and distinguishing 
between facts, inferences and judgments

4  The truism that everything changes all of the 
time

4  The dangers of ªallnessº and ªeither-orº think-
ing

Presenter / Don Ranly, Ph.D., IABC Fellow / Missouri, USA, 
is professor emeritus of the Missouri School of Journalism 
where he taught for 32 years. He has presented at 27 IABC 
International Conferences.

AS2 / Secrets to building a successful 
social media policy: How to calm exec-
utive fears, foster innovation and avoid 
embarrassing scandals 

(Strategy & Counsel)

For all of the possibilities Web 2.0 inspires, fear 
and risk keep some ®rms paralyzed, uncertain 
about how they should participate. Meanwhile, 
employees are using Facebook, LinkedIn and other 
tools to connect with peers, customers and media. 
A well-crafted social media policy is critical to 
organizational success in a Web 2.0 world. 

This session will provide:

4  Inspiring models of success

4  Entertaining, cringe-worthy stories of failure

4  Practical ideas and examples you can put to 
work today

Presenter / Jerry Stevenson / Texas, USA, is director of social 
media and knowledge management in the human resources 
technology practice of Buck Consultants. Consistently ranked 
a top presenter at conferences around the world, he was 
named 2004 Communicator of the Year by Dallas/IABC. 

AS3 / Understanding Generation Y 
(Marketing & Brand)

Are you prepared for the new generation of cus-
tomers who are plugged into their own iPod and 
cell phone worlds, for whom e-mail is ªoutº but 
snail-mail is attention-getting, and who embrace 
diversity in all of its cultural, religious, lifestyle 
and gender manifestations? In this session, you'll 
hear young people from around the world talk about 
their communication and buying habits. 

You'll learn: 

4  The social and psychological factors that af-
fect Gen Y in the workplace 

4  Ways leading companies are leveraging Gen 
Y's social networks and mobile computing 
tools 

4  Preparations for new dimensions of diversity 
in culture, lifestyle and (dis)ability that impact 
your communication choices 

Presenter / Diane Gayeski, Ph.D. / New York, USA, is a com-
munication futurist, consultant and scholar. She is interim 
dean of graduate and professional studies and professor of 
strategic communication at Ithaca College, and provides 
consulting through her ®rm, Gayeski Analytics. 

AS4 / Building a spectator-free work-
place: Authentic leadership can get  
you there 

(Change Management)

Do you have a game plan for a high-performance 
workplace where employees are off the sidelines 
and onto the ®eld? This session will demonstrate 
how de®ning and developing authentic leadership 
creates a Spectator-Free Workplace#, one that 
engages employees, inspires collaboration and ulti-
mately leads to measurable business results. 

Participants will learn how to:

4  Help senior leadership listen and learn from 
others

4  Solve monumental problems with simple solu-
tions

4  Cultivate collaboration to empower and inspire 
employees

Presenter / Linda Dulye / New York, USA, is an internationally 
recognized expert on the use of two-way communication and 
employee engagement. A former communication leader for GE 
and Allied Signal, Dulye founded Dulye & Co. in 1998. Her 
clients include Lockheed Martin, Tyco International, Thermo 
Fisher Scienti®c, DRS Technologies and Rolls-Royce. 

 

3:30±4:45 p.m.

ALL-STAR SESSIONS AS1±AS8

The following sessions feature some of the best-rated speakers from past IABC conferences.
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AS5 / Social media's latest impact on 
communication 

(Global Trends)

On 16 November 2008, a ®restorm of consumer 
criticism caught a major consumer products com-
pany entirely by surprise, forcing them to tempo-
rarily shut down their web site and return several 
hours later with a public apology. The source of this 
criticism: Twitter. Who could have imagined that 
an emerging micro-sharing site could have such a 
huge impact? 

This session will address the newest developments 
in the evolution of social media, including:

4  What©s hot right now, as the conference opens

4  Its effects on communicators

4  Case studies, practical tips and real-life ex-
amples that you can implement immediately

Presenter / Shel Holtz, ABC, IABC Fellow / California, USA, 
is principal of Holtz Communication + Technology. Holtz has 
nearly 30 years of organizational communication experience, 
including the application of online technology to achieve stra-
tegic business results. Holtz is a regular speaker on topics sur-
rounding the application of online technology to organizational 
communication and the author of books about podcasting, 
blogging and strategic employee communication. 

AS6 / Executive communication 2.0: 
Helping today's leaders communicate 
with today's employees 

(Communication Leadership)

Social media such as blogs, podcasts and interac-
tive video are changing the way organizations com-
municateÐand corporate executives need to catch 
up. The days when an executive letter in a print 
publication was suf®cient are over.

In this information-®lled session, you will learn how 
to: 

4  Coach your leaders and help them understand 
that social media represents a whole new way 
to communicate with employees

4  Start using podcasts and video right nowÐ
without increasing your budgetÐto engage 
and motivate your workforce

4  Turn traditional, one-way executive com-
munication vehicles into interactive, ongoing 
two-way conversations between the workforce 
and its leaders

Presenter / Steve Crescenzo / Illinois, USA, is principal of 
Crescenzo Communications. He has helped thousands of 
communicators in North America, South America and Europe 
improve their print, electronic, face-to-face and social media 
communication efforts. Crescenzo writes a column for Commu-
nication World and has twice been rated the No. 1 speaker at 
IABC's International Conference. 

AS7 / The next wave of Web 2.0- and 
3D-powered communication 

(Strategy & Counsel)

A new breed of game-savvy, socially networked 
people is entering the workforce and marketplace. 
Smart companies are leaving the Web ¯atlands in 
pursuit of ªWeb 3D.º This presentation will take 
you ªin-worldº to the islands of Second Life and 
other leading virtual worlds and explain why com-
panies like IBM, Cisco and Sun Microsystems are 
betting that the 3D Web will be the most disruptive 
force in communication since the printing press. 

Learn how to:

4  Rede®ne and energize virtual meetings with 
three-dimensional virtual worlds like Second 
Life

4  Turn the morning commute into a learning 
experience with engaging podcast audio feeds

4  Help people learn by doing with game-based 
simulations

Presenter / Anders Gronstedt, Ph.D. / Colorado, USA, is the 
president of the Gronstedt Group, which helps global com-
panies like Dell, Jamba Juice, Volvo Cars, Ericsson and ADT 
leverage Web 2.0 and Web 3D. He hosts the weekly Train for 
Success meetings in Second Life. 

AS8 / 2009 Gold Quill Award "  case 
study 

(Public Relations)

In this session, a 2009 Gold Quill Award of Excel-
lence winner will discuss best practices in commu-
nication management, demonstrating how creativity 
and resourcefulness can inspire solutions to today's 
communication issues. You'll gain insights from 
their winning work and benchmark your own pro-
grams against the best in business communication.

TUESDAY, 9 JUNE
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5±6:15 p.m.

ANNUAL GENERAL M EETING

This is your opportunity to ®nd out ®rsthand what is happening in your association. Learn how your volunteer 
leaders and president have led the association over the past year and what they are planning for the future. The 
IABC executive board and staff will be there to answer your questions and listen to your comments.

5:30±6:45 p.m.

NETW ORKING RECEPTION

Catch up with friends, make new career connections and meet face-to-face with representatives from compa-
nies who can bring innovation to your programs and workplace. This reception offers hors d'oeuvres, a cash bar 
and time to relax after a full day of educational sessions.

This reception is included in your conference registration.

7 p.m.

SAN FRANCISCO DINE-AROUND

There's a reason that San Francisco is one of the world's top dining destinations. No matter what the size 
of your budget is, you'll always ®nd a great meal hereÐbe it from a Mexican taco truck with ®ve-star online 
community reviews to a ®ve-star restaurant dining experience. Join fellow communicators for the annual Dine-
Around, one of the most popular conference networking events. The San Francisco/IABC chapter has compiled 
a list of great local area restaurants just for you. To participate, stop by the Dine-Around table at the conference 
registration area to make your ®nal choice. A host will lead each group in an evening of dining and networking. 
You can preview restaurants at www.iabc.com/wc prior to the conference.

Conference attenders are responsible for all costs, including transportation, food and beverage. 
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AS9 / Emotional intelligence: The new-
age leadership demand 

(Communication Leadership)

Empirical evidence suggests that whether an 
organization thrives or dives greatly depends on 
the effectiveness of its leadership. Studies show 
that 70 percent of employees' perceptions of an 
organization's climate is traceable to one per-
sonÐthe leader. More than anyone else, the leader 
creates conditions that inspire or expire the team. 
Learn how emotionally intelligent leaders can drive 
the collective emotions of a team to add economic 
value.

You will:

4  Explore the latest research on emotional intel-
ligence and its impact on business

4  Understand the link between leadership, 
climate and business performance

4  Learn what you can do to improve your emo-
tional intelligence

Presenter / Gail Cameron / South Africa, is the founder and 
managing director of The Image Excellence Group with more 
than 20 years of experience as an executive coach. A fellow 
of Trinity College London, Cameron has enabled her clients 
throughout Africa to lead with con®dence. She also consults 
internationally with political and corporate leaders. 

AS10 / New frontiers in media training 
in the age of social media

(Public Relations)

In the world of blogs and YouTube, someone is 
watching your every word and deed while posting 
images and comments online. What people post 
and how you respond may live online forever. 

In this session, you will learn:

4  De®nitive reasons to rework all of your media 
training programs

4  Secrets for teaching new techniques for em-
ployees and executives

4  Ways to respond that minimize harm to your 
reputation

Presenter / Gerard Braud / Louisiana, USA, is an international 
professional speaker, coach and communication expert. A 
former journalist, his passions include media training, pre-
sentation training, crisis communication planning, employee 
communication and social media. Braud has practiced his 
craft on four continents.

AS11 / Leading communication:  
Working with leaders to drive employee 
engagement 

(Employee Communication)

This session will focus on how communicators can 
coach and support their leaders to better engage 
employees. It will cover FAME#ÐFocus, Articu-
late, Model and EngageÐthe four key areas in 
which leaders must excel. Drawing on a case study 
of global pharmaceutical company AstraZeneca's 
R&D organization and real-life examples of senior 
leadership coaching, this session will provide prac-
tical tools that can be applied on the job.

The session will help communicators:

4  Link engagement to practical business out-
comes

4  Work with leadership to increase engagement 

4  Make a greater impact on leaders and demon-
strate greater value to them

Presenters / Bill Quirke / United Kingdom, is managing 
director of Synopsis, a specialist internal communication 
consultancy whose clients include such companies as Astra-
Zeneca, BP, GE, GSK, HP, McDonald's, P®zer, PwC, Roche, 
Rolls-Royce, Shell and Visa. He is the author of Making the 
Connections: Using Internal Communication to Turn Strategy 
into Action and Communicating Corporate Change.

Alexis Kalombaris / United Kingdom, is global head of re-
search and development communication for AstraZeneca. He 
currently leads a team of 25 communicators responsible for all 
internal and external communication activities associated with 
the company's research and development division. Previously, 
Kalombaris held senior communicator roles at Unilever, Roche 
and GlaxoSmithKline.

AS12 / Three Ps for more creative mar-
ketingÐpassion, performance and pitch 

(Marketing & Brand)

Compelling marketing communication depends 
on strong creativity and fresh ideasÐbut with 
everything going on, it is easy to slip into the slug-
gishness of sameness. This energetic session offers 
ways to stretch beyond your comfort zone into a 
creative zone.

You will learn how to:

4  Ignite passion in yourself and your team

4  Perform more creatively for bigger and better 
ideas

4  Pitch your ideas to decision makers

Presenter / Sam Harrison / Georgia, USA, has more than 20 
years of experience in creative communication, including 
brand communication, product innovation, promotions, direct 
marketing, event marketing, brand licensing, af®nity market-
ing and consumer catalogs. Harrison is the author of two 
books, Idea Spotting: Where to Find Your Next Great Idea and 
Zing! Five Steps and 101 Tips for Creativity on Command. 

8:30±9:45 a.m.

ALL-STAR SESSIONS AS9±AS16

The following sessions feature some of the best-rated speakers from past IABC conferences.
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AS13 / You can't spin Mother Nature: 
The public relations of climate change 

(Global Trends)

In a world of pro®t-driven corporations, cynical 
journalists and skeptical readers, climate change 
has arisen as a breaking-point issue, both environ-
mentally and socially. This provocative session will 
track the science and public relations behind the 
climate change debate. 

Attend this session to: 

4  Trace a history of public relations manipula-
tion

4  Document the links between energy interests 
and the scientists who deny climate change

4  Identify the lessons that every communicator 
should learn about the risks of spinning a mes-
sage when the truth will ultimately overtake 
events 

Presenter / Jim Hoggan / British Columbia, Canada, is presi-
dent of Hoggan & Associates and chair of Canada's leading 
environmental organization, the David Suzuki Foundation. 
Hoggan is also co-founder of DeSmogBlog.com and chair of 
The Climate ProjectÐCanada's board of directors. Hoggan's 
®rst book, Do the Right Thing: PR Tips for a Skeptical Public, 
and his second, Climate Cover Up: Exposing the PR Crusade 
to Deny Global Warming, will be released in 2009.

AS14 / Communicating to collaborate 
(Change Management)

Attract more opportunity in this age of engagement 
by putting your best foot forward and creating un-
expected value and visibility with others. Collabora-
tive, credibility-building communication is more 
than what you sayÐit's how you say it, and with 
whom. Cultivate unexpected allies for greater ac-
cess, learning and clout and become a sought-after 
expert for your organization and key media. 

In this session, you will learn how to succeed and 
savor your work by: 

4  Using proven shortcuts to cross-consult, co-
create and cross-refer

4  Emulating seven surprising traits of today's 
most valued leaders

4  Making each encounter productive for all  
parties

Presenter / Kare Anderson / California, USA, is CEO of the 
Say It Better Center, a public speaker and an Emmy-winning 
former Wall Street Journal reporter. She is the author of Walk 
Your Talk and Resolving Con¯ict Sooner and publisher of the 
blogs, Say It Better and Moving from Me to We. Anderson's 
diverse clients include scientists, politicians, chief ®nancial 
of®cers and professional athletes. 

AS15 / Create to differentiate: Building 
a culture for sustainable competitive 
advantage 

(Strategy & Counsel)

In a world where organizations are being driven to 
deliver more with fewer resources, there's less time 
and energy available for strategic planning and 
creative thinking, yet those factors lead to differ-
entiation and sustainable competitive advantage. 
It's more critical now than ever for organizations 
to harness out-of-the-box thinking and breed a 
creative spirit. This presents a huge opportunity for 
communication professionals to play a key role in 
the future success of their organization. 

In this session, you'll learn about:

4  Organizations, like Sony, that have embraced 
a spirit of creativity and empowered people to 
think, act and be different

4  Ways communication can aid the creative 
process, nurture culture and build leadership 
capacity

4  Real-world models of practical intervention

Presenter / Jane Sparrow / United Kingdom, is a senior leader 
with The Energy Project and director of employee communica-
tion at Sony Europe. She works with all levels of the organiza-
tion to drive internal and external communication with a focus 
on maximizing potential in changing business environments. 
She is past chair of IABC's program advisory committee, a 
contributor to the IABC Handbook of Organizational Com-
munication and member of the editorial board of The Business 
Communicator. 

AS16 / Career-branding realities: How 
to leverage your role in the world's  
future talent shortage 

(Communication Leadership)

Corporations around the world recognize that 
A-level talent is the key to advancing their busi-
nesses, yet they will face a talent shortage in the 
next three to ®ve years. This session will explore 
career-branding realities and how you can de®ne 
and create your career identity to leverage your 
professional skills.

This session will focus on:

4  Anticipating and planning career strategies for 
economic uncertainties

4  Understanding why CEOs and hiring execu-
tives gravitate toward recruiting ªathletesº

4  Preparations for leveraging your intellect and 
talents when the current economic crisis ends

Presenter / Smooch Repovich Reynolds / California, USA, is 
CEO of The Repovich-Reynolds Group, a division of TRRG 
Inc., an international executive search and management 
consulting ®rm specializing in the communication, investor 
relations, ®nance and marketing functions. Reynolds devel-
oped a unique methodology for assessing candidates based on 
the intangible qualities they possess and authored the book, 
Be Hunted! 12 Secrets to Getting on the Headhunter's Radar 
Screen. 
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11:30 a.m.±3 p.m.

POST-CONFERENCE WORKSHOP

Use the registration form to order a ticket for this session for US$250.  
This session includes a boxed lunch.

Social media crash course: Tools in practice
There are dozens of social media tools available to communicators, but just a handful are emerg-
ing as the most effective means to reach constituents and in¯uence markets. This seminar is a 
hands-on, intensive look at three top options: blogs, social networks and microblogs like Twitter. 
Participants will gain insight into how they can optimize the use of these tools to achieve different 
business objectives.

In this session, you will:

4  Examine the critical success factors in business blogging, including monitoring, voice, promo-
tion and search engine optimization

4  Evaluate social networks and their applications in business

4  Explore the Twitter phenomenon and how microblogs can complement other social media tools

Presenter / Paul Gillin / Massachusetts, USA, is a writer, speaker and online marketing consultant. He specializes in 
social media and the application of personal publishing to brand awareness and business marketing. Gillin is a veteran 
technology journalist with more than 25 years of editorial leadership experience. A frequent blogger, Gillin authored the 
books The New In¯uencers and Secrets of Social Media Marketing. 

10±11 a.m.

CLOSING GENERAL SESSION

Finding your passion changes everything
What does it take to achieve personal success and feel like you are in your  
element? World-renowned innovator Sir Ken Robinson argues that it is a delicate 
interplay of talent, passion, attitude and opportunity that inspires people to achieve their high-
est levels of success and lead lives of meaning and purpose. Based on his bestselling book The 
Element: How Finding Your Passion Changes Everything, Robinson will take you on a compelling 
journey to ®nd out what can happen in your personal and professional lives when passion and 
talent meet. With a wry sense of humor, he will help you understand how to enhance creativity 
and innovation, and how focusing on ªthe elementº can transform organizations and communities 
to succeed in the 21st century.

Sir Ken Robinson, Ph.D., is an internationally recognized leader in the development of creativity, innovation, education 
and human resources. He developed a strategy for creative and economic development as part of the Peace Process in 
Northern Ireland and served as an advisor to the Singapore government for its strategy to become the creative hub of 
South East Asia. The author of two books, Out of Our Minds: Learning to be Creative and The Element: How Finding Your 
Passion Changes Everything, he is the recipient of the prestigious Peabody Award (2008), the Royal Society of the Arts in 
London's Benjamin Franklin Medal (2008) and was named one of Time/Fortune/CNN's 2005 ªPrincipal Voices.º In 2003, 
Robinson was knighted by Queen Elizabeth II for services to the arts.
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SATURDAY, 6 JUNE 
9 a.m.±1 p.m. 

COMMUNITY SERVICE PROJECTS
2 p.m. 

WALKING TOURS OF SAN FRANCISCO

SUNDAY, 7 JUNE

11 a.m.
WALKING TOUR OF SAN FRANCISCO

1±2:15 p.m.
SKILL BUILDER SESSIONS S1±S5
S1 /  The ®ve big ideas: What it takes to think clearly and  
 write what you mean
S2 /  How to create effective podcasts to engage your  
 audiences
S3 /  Managing to have fun
S4 /  Strategic communication planning and management:  
 Fundamentals for success
S5 /  Market spaces, marketplaces: The ecology of future  
 business landscapes

2±5 p.m.
PRE-CONFERENCE WORKSHOP
Transforming the disaster plan from avoidance to  
opportunity

2:30±3:45 p.m.
SKILL BUILDER SESSIONS S6±S10
S6 /  3D virtual worlds: A waste of time or a wasted  
 opportunity?

S7 /  Understanding ®nancial statements: Give your  
 career a competitive advantage
S8 /  The fallacy of staying on message
S9 /  The art of the high stakes presentation: A crash  
 course on personal impact
S10 /  The visual advantage: How to communicate anything  
 in 10 minutes

4±5 p.m.
INTERCULTURAL COMMUNICATION FOR  
COMMUNICATORS
Leadership and innovation in a changing global business 
landscape

5:20±6:30 p.m.
OPENING GENERAL SESSION AND KEYNOTE  
ADDRESS
All together now: How collaboration can change your world

7:30±10 p.m.
WELCOME RECEPTION

MONDAY, 8 JUNE
7±7:45 a.m.

LAUGHTER YOGA 
No poses, no Lycra, no kidding

8±9 a.m.
IDEA JAMS 1±7

8±9 a.m.
ACCREDITATION SESSION
Accreditation readiness: Become an ABC

9:15±10:15 a.m.
GENERAL SESSION WITH IABC'S 2009 EXCEL 
AWARD WINNER
The CEO's perspective: A model of communication success 
in turbulent times

11:15 a.m.±12:30 p.m.
CONFERENCE SESSIONS M1±M8
M1 /  Communicating with the burgeoning employee  
 populations in India: Challenges and opportunities 
 (Employee Communication)
M2 /  Cross-cultural competence in public relations: U.S.,  
 Mexico and Latin America (Public Relations) 
M3 /  The suite spot: Transforming your corporate  
 responsibility report into a communication suite 
 (Strategy & Counsel)
M4 /  Building your reputation and brand from the inside  
 out (Marketing & Brand)
M5 /  Correlating outputs with outcomes in crisis  
 communication: A case study (Strategy & Counsel)
M6 /  Generational communication: Diverse perspectives,  
 better thinking (Change Management)
M7 /  Leadership communication: Essential in good  
 times and critical in tough times (Communication  
 Leadership)
M8 /  Stop the world, I want to communicate (Global  
 Trends)

12:30±1:45 p.m.
LUNCH & LEARNING
Leading in a storm: Generating positive energy in tough 
times

2±3:15 p.m.
CONFERENCE SESSIONS M9±M13
M9 /  When everybody loves to hate you: One oil company's  
 hand-to-hand(shake) battle to regain trust 
 (Public Relations) 
M10 /  When business meets culture: Global campaigns in  
 a local environment (Strategy & Counsel)
M11 /  Mind the gaps: Robust credibility and the three  
 voices of leadership (Communication Leadership)
M12 /  Hot topic (Change Management)
M13 /  Giving employees something to talk about:  
 Facilitating a global conversation (Employee  
 Communication)

2±4:30 p.m.
IN-DEPTH SESSIONS M14±M16
M14 /  Measuring the success of your communication 
 (Strategy & Counsel)
M15 /  Building your internal brand: Recognition that  
 engages the workforce (Marketing & Brand)
M16 /  Why are CEOs scared of social media? 
 (Global Trends)

3:30±4:45 p.m.
CONFERENCE SESSIONS M17±M20
M17 /  Hot topic (Public Relations)
M18 /  From ROI (return on investment) to SOI (sphere of  
 in¯uence): Measuring the success of social media  
 campaigns (Marketing & Brand)
M19 /  Managing communication through an airline  
 industry crisis (Change Management)
M20 /  2009 Gold Quill Award!  case study (Global Trends)

7:30±10 p.m.
GOLD QUILL AWARDS"  GALA DINNER
The value of gold: Recognizing international communication 
excellence
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8:15±9:15 a.m.
EXPERT PANELS 1±7

9:30±10:30 a.m.
GENERAL SESSION
Sustainable leadership

11:15 a.m.±12:30 p.m.
CONFERENCE SESSIONS T1±T8
T1 /  The best get better: How IBM uses global research 
 (Employee Communication)
T2 /  China: Risk or opportunity? How to avoid obstacles  
 and win in today's China (Public Relations)
T3 /  In¯uencer marketing and the rise of decision maker  
 ecosystems (Strategy & Counsel)
T4 /  Hot topic (Marketing & Brand)
T5 /  Social responsibility best practices: How to build  
 brand, inspire integrity and satisfy stakeholders  
 using the latest global tools and standards 
 (Global Trends)
T6 /  Communicating change in turbulent times 
 (Change Management)
T7 /  How to develop a strategic mind-set: Your key to a  
 seat at the table (Communication Leadership)
T8 /  2009 Gold Quill Award!  case study (Strategy &  
 Counsel)

12:30±1:45 p.m.
IABC RESEARCH FOUNDATION LUNCHEON & 
SEMINAR
Raising our game: The 2010 Olympic and Paralympic  
Winter GamesÐa catalyst for engagement and sustainable 
legacies

2±3:15 p.m.
CONFERENCE SESSIONS T9±T16
T9 /  The rise of the new multinationals: Brands from  
 BRICOland (Strategy & Counsel)
T10 /  Web 2.0 and internal communication: A worldview  
 of best practices (Employee Communication)

T11 / Crisis prevention and preparedness: Creating an  
 effective manual and procedure (Public Relations)
T12 /  Latin America: Are you tapped into this rapidly  
 growing market? (Global Trends)
T13 /  Change management 2.0: How a social media  
 strategy smoothes the bumpy road of managing  
 online communication (Change Management)
T14 /  Twitter for communicators: Getting started in micro- 
 blogging (Marketing & Brand)
T15 /  2009 Gold Quill Award!  case study (Communication  
 Leadership)
T16 /  Hot topic (Public Relations)

3:30±4:45 p.m.
ALL-STAR SESSIONS AS1±AS8
AS1 /  What do you mean by that? Sixteen ways to improve  
 your communication (Employee Communication) 
AS2 /  Secrets to building a successful social media  
 policy: How to calm executive fears, foster  
 innovation and avoid embarrassing scandals  
 (Strategy & Counsel)
AS3 /  Understanding Generation Y (Marketing & Brand)
AS4 /  Building a spectator-free workplace: Authentic  
 leadership can get you there (Change Management)
AS5 /  Social media's latest impact on communication 
 (Global Trends)
AS6 /  Executive communication 2.0: Helping today's  
 leaders communicate with today's employees 
 (Communication Leadership)
AS7 /  The next wave of Web 2.0- and 3D-powered  
 communication (Strategy & Counsel)
AS8 /  2009 Gold Quill Award!  case study  
 (Public Relations)

5±6:15 p.m.
ANNUAL GENERAL MEETING

5:30±6:45 p.m.
NETWORKING RECEPTION

7 p.m.
SAN FRANCISCO DINE-AROUND

TUESDAY, 9 JUNE 

WEDNESDAY, 10 JUNE 

8:30±9:45 a.m.
ALL-STAR SESSIONS AS9±AS16
AS9 /  Emotional intelligence: The new-age leadership  
 demand (Communication Leadership)
AS10 /  New frontiers in media training in the age of  
 social media (Public Relations)
AS11 /  Leading communication: Working with leaders to  
 drive employee engagement  
 (Employee Communication)
AS12 /  Three Ps for more creative marketingÐpassion,  
 performance and pitch (Marketing & Brand)
AS13 /  You can't spin Mother Nature: The public relations  
 of climate change (Global Trends)
AS14 /  Communicating to collaborate (Change Management)

AS15 /  Create to differentiate: Building a culture for  
 sustainable competitive advantage 
 (Strategy & Counsel)
AS16 /  Career-branding realities: How to leverage your role  
 in the world's future talent shortage 
 (Communication Leadership)

10±11 a.m.
CLOSING GENERAL SESSION
Finding your passion changes everything

11:30 a.m.±3 p.m.
POST-CONFERENCE WORKSHOP
Social media crash course: Tools in practice



GENERAL INFORM ATION

The conference hotel
The IABC 2009 World Conference will be held 
at the San Francisco Marriott in downtown San 
Francisco.

San Francisco Marriott 
55 Fourth Street 
San Francisco, CA 94103 
USA

Reservations telephone: 800.266.9432  
Hotel telephone: +1 415.896.1600 
Guest fax: +1 415.486.8101 
Web site: http://www.marriott.com/hotels/travel/ 
sfodt-san-francisco-marriott/ 
Rate: US$237 per night single/double, plus taxes

To make your hotel reservation online, go to  
www.iabc.com/wc/ and click on the hotel & travel 
tab.

To receive the IABC group rate, please make your 
reservation directly with the Marriott before 22 May 
and mention IABC. Rooms are based on avail-
ability and may sell out before the cut-off date. A 
®rst night's deposit is required to guarantee your 
reservation. The deposit is refundable if the room is 
cancelled more than 72 hours prior to arrival. 

The group rate is available for stays beginning 5 
June and ending 12 June, based on availability.

San Francisco Bay Area airports 
San Francisco International Airport (SFO) and 
Oakland International Airport (OAK) serve down-
town San Francisco. SFO is approximately 13 miles 
south and OAK is approximately 20 miles east of 
San Francisco. Plan to book your ¯ights early as 
fares can increase signi®cantly closer to the confer-
ence dates.

Public transportation: Bay Area Rapid Transit 
(BART) operates rapid rail services. Fares are 
US$5.35 from SFO and US$6.55 from OAK, 
and both rides are 30 minutes from the airport to 
downtown San Francisco. Exit at the Powell Street 
Station and walk to the Marriott via the Fourth 
Street exit.
From SFOÐthe BART station is located on the 
Departures/Ticketing level of the International Ter-
minal (Boarding Area G side). BART is easily acces-
sible from other terminals by riding SFO's AirTrain 
to the Garage G/BART Station stop.
From OAKÐtake the AirBART bus shuttle to the 
BART Coliseum/Oakland Airport Station and from 
there take BART to San Francisco. AirBART shut-
tles run every 10 minutes, until midnight. Pick-up 
location is between Terminal 1 and 2 at OAK's third 
curbside. One-way regular fare is US$3, paid with 
exact change only. 

Ground Transportation
Taxicabs: Taxi service is available from both 
airports to San Francisco. Approximate fare from 
SFO is US$30±$44; approximate fare from OAK is 
US$52±$58. Taxis may add a US$2 pass-through 
fee to all airport fares leaving SFO. These fares do 
not include any tolls or tip.

Airport shuttles: SuperShuttle (www.supershuttle.
com)Ðrides to and from SFO cost US$17/$34 
(one-way/round-trip) per person. Rides to and 
from OAK cost US$27/$54 (one-way/round-
trip) per person. Make reservations online or call 
800.258.3826.
SFOÐclaim your luggage on the lower level and 
proceed to the curb on the upper level. Follow the 
SuperShuttle signs to meet the SFO airport agent 
(in teal green jackets) who will assist you. You will 
wait for your van at Terminal 1 (across from Air 
Canada) or Terminal 3 across from United door 3. 
OAKÐadvanced reservations are required by calling 
800.258.3826. At OAK, call the same number on 
your cell or a pay phone, select option 1, provide 
your reservation number and follow the directions 
provided. Wait for your SuperShuttle van across 
from Terminal 1, shelter 3, at the ªDoor-to-Door 
Reservationº zone. 

For information on other shuttle services operating 
from both airports to the conference hotel, visit the 
airports' web sitesÐSFO (www.¯ysfo.com) and OAK 
(www.¯yoakland.com).
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International visitors to the U.S. from 
Visa Waiver Program countries must  
apply online for travel authorization

If you are a citizen or national of a country that 
does not require a visa to enter the U.S. for tour-
ism or business (that is, a Visa Waiver Program 
country), you must complete and submit an online 
application known as the Electronic System for 
Travel Authorization (ESTA) and receive approval 
to travel to the U.S. prior to boarding a U.S.-bound 
airplane or vessel. The ESTA replaces the paper 
Form I-94 that travelers used to complete on the 
¯ight to the U.S.

If you are a citizen or national of the following Visa 
Waiver Program countries, you will need to apply for 
an ESTA:

Andorra, Australia, Austria, Belgium, Brunei, 
the Czech Republic, Denmark, Estonia, Finland, 
France, Germany, Hungary, Iceland, Ireland, Italy, 
Japan, the Republic of Korea, Latvia, Liechten-
stein, Lithuania, Luxembourg, Malta, Monaco, the 
Netherlands, New Zealand, Norway, Portugal, San 
Marino, Singapore, Slovakia, Slovenia, Spain, Swe-
den, Switzerland and the United Kingdom.

You can apply for an ESTA at https://esta.cbp.dhs.
gov.

An ESTA approval authorizes a traveler to board a 
carrier bound for the U.S. It is a simple and quick 
application and you will receive an almost imme-
diate determination of eligibility to travel to the 
U.S. There is no fee to apply and the application is 
available in 16 languages.

You may submit an application at any time prior 
to boarding your ¯ight or vessel, but no later than 
72 hours prior to travel. It is highly recommended 
that you submit early. An ESTA approval is valid for 
two years or until your passport expires, whichever 
is earlier. You do not need to have speci®c plans to 
travel to the U.S. in order to apply for an ESTA.

The ESTA travel authorization is not a visa. If you 
are a citizen or national of a country that requires a 
visa to enter the U.S., you must obtain a valid visa 
to enter the U.S.; you do not need to apply for an 
ESTA.

For more information on the ESTA program, visit 
www.cbp.gov/esta.

Visa requirements for international visitors
Citizens of some countries may need visas to enter 
the U.S. and should plan to apply for their visas 
well in advance. Due to new security measures, it is 
taking more time for U.S. embassies and consul-
ates abroad to process applications. For additional 
information on securing entry visas, go to http://
travel.state.gov.

Tax
The sales tax rate in San Francisco is 9.5 percent.

Recommended dress
All conference events are business casual, with 
the exception of the black-tie optional Gold Quill 
Awards% Gala Dinner. Bring a sweater or light jacket 
to meeting rooms, as they tend to be cold.

Local weather
In June, average high temperatures are around 
68*F/20*C and average low temperatures are around 
53*F/12*C. San Francisco summers are character-
istically overcast and cool in the mornings. The fog 
usually burns off by the afternoon.

Banks
Regular banking hours are 8:30 a.m.±5 p.m., Mon-
day through Friday, with extended hours, including 
weekends, at some locations. Most banks have 
automatic teller machines, which can be accessed 
24 hours a day using bank or credit cards on major 
international banking networks such as Cirrus, Plus 
and Interac.

Electricity
The voltage for outlets is 120 volts. Small appli-
ances such as hair dryers, irons, razors, etc., from 
other countries may require adapters. The frequency 
of electrical current is 60 Hz.

Smoking
San Francisco restricts smoking in most enclosed 
public spaces, such as hotels, of®ces, restaurants 
and shops. Smoking is not allowed in the San 
Francisco Marriott. Please inquire or take note of 
posted signs. Under California law, smoking is not 
permitted in bars.

Child care
Contact the hotel concierge for child care recom-
mendations.

Sponsorship and exhibitor opportunities 
Contact Angela Franta at afranta@iabc.com or 
download the conference prospectus at www.iabc.
com/wc/sponsors.htm. 
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REGISTRATION

How to register
You may register online at www.iabc.com/wc or 
by mailing or faxing the registration form in this 
brochure. Payment must be received with your 
registration.

Early deadline
To qualify for discounted early rates, your registra-
tion form and payment must be received on or 
before 1 May.

On-site registration hours
You may collect your badge and registration materi-
als at the San Francisco Marriott. Materials may 
not be picked up for another person. 

Saturday, 6 June 3±6 p.m.
Sunday, 7 June 10 a.m.±6 p.m.
Monday, 8 June  7 a.m.±6:30 p.m.
Tuesday, 9 June 8 a.m.±4:30 p.m.
Wednesday, 10 June 7:30 a.m.±12 p.m.

Badges
Your IABC conference badge must be worn for ad-
mittance to all keynotes, sessions and non-ticketed 
events. Lost badges will not be replaced.

Registration instructions
To register: Type or print all information. Com-
plete each line, circle the appropriate registration 
category and, if applicable, additional-fee events. 
Indicate the total cost of your selections at the bot-
tom of the form.  

IABC membership is on an individual basis. If you 
personally are not a member, please pay the ap-
propriate non-member fee.

To be processed, a valid form of payment in U.S. 
dollars must accompany your registration. IABC 
cannot invoice you. Print and sign your name to 
complete your registration.

If you are faxing your registration form, fax both 
sides and do not mail a duplicate copy.  

Sessions and special events sign-up: Check all 
events you plan to attend. Indicate the session 
number in each time period. IABC does not keep a 
record of your selections and checking a box does 
not guarantee a place for you. This information is 
only used to help IABC plan seating, food and bev-
erage. Seating is on a ®rst-come, ®rst-served basis. 
You can change your selections on-site.

Survey: Please complete this survey. Your answers 
will help us process both your registration and your 
membership, if you are joining IABC.

Registration categories
Conference, Lunch & Gold Quill Package: This 
registration includes all conference breakout and 
general sessions, the Welcome Reception, Lunch 
& Learning, IABC Research Foundation Luncheon 
& Seminar, Networking Reception and Gold Quill 
Awards% Gala Dinner (tickets must be purchased 
for the Pre-conference Workshop and the Post-con-
ference Workshop).

Conference & Lunch Package: This registration 
includes all conference breakout and general ses-
sions, the Welcome Reception, Lunch & Learning, 
IABC Research Foundation Luncheon & Seminar 
and Networking Reception (tickets must be pur-
chased for the Pre-conference Workshop, the Gold 
Quill Awards% Gala Dinner and the Post-conference 
Workshop).

Regular Conference: This registration includes all 
conference breakout and general sessions, the Wel-
come Reception and Networking Reception. Tickets 
must be purchased for all other events.

Join IABC & Go: Save money by taking advantage 
of our Join IABC & Go rate. This rate for prospec-
tive members includes membership dues for one 
year at the chapter, district/region and interna-
tional levels as well as conference registration. 
For information on bene®ts of IABC membership, 
call IABC headquarters at 800.776.4222 from 
the U.S. and Canada or +1 415.544.4700, or go 
to www.iabc.com. This option is not available for 
continuing or lapsed memberships. 

Daily rates: Daily rates include all programs and 
events scheduled for that particular day, with the 
exception of the Sunday Pre-conference Workshop 
and the Wednesday Post-conference Workshop.  
Daily rates are nonrefundable.

Educators: Only full-time educators are eligible 
for the educator registration fee. This registra-
tion includes one Welcome Reception ticket, the 
Networking Reception and all general sessions 
and seminars, with the exception of additional-
fee events. An educator Join IABC & Go option is 
also available. For more information please e-mail 
conference@iabc.com. 
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Additional-fee events
You must purchase a ticket to attend the following 
events unless they are included in your registra-
tion package (see descriptions of packages) or you 
would like to purchase an additional ticket for a 
guest. All tickets are nonrefundable, nontransfer-
able, subject to availability and may be purchased 
in advance or on-site. 

Sunday, 7 June
Pre-conference Workshop ± US$195
Welcome Reception ± US$125 

Monday, 8 June
Lunch & Learning ± US$100
Gold Quill Awards% Gala Dinner ± US$175

Tuesday, 9 June
IABC Research Foundation Luncheon  

 & Seminar ± US$175
Networking Reception ± US$50

Wednesday, 10 June
Post-conference Workshop ± US$250 

Team discounts
When three or more people from the same orga-
nization register for the conference at the same 
time, each person may take a US$100 discount 
off the Conference, Lunch & Gold Quill Package; 
Conference & Lunch Package; or Regular Confer-
ence registration fee. All registration forms must be 
received together and have ªteamº written on each 
form. 

To apply the team discount when registering online, 
enter the code ªTEAM09º and click the ªApply 
Codeº button before entering payment information. 
This discount does not apply to daily rates, addi-
tional-fee events or any portion of the fees applied 
to membership or dues.

Registration con®rmation
If you register online, you will receive an immediate 
con®rmation by e-mail. If you mailed or faxed your 
registration, you will receive con®rmation by e-mail 
within two weeks of receipt. You must provide an e-
mail address to register and receive a con®rmation.

Conference directory
To be listed in the conference directory you must 
register by 1 May.

On-site registration
The last day to pre-register for the conference is 
Friday, 29 May. After this date, registrations will 
only be accepted on-site and you will be charged 
the US$30 on-site processing fee. 

Substitutions
If you are unable to attend the conference after 
registering, you may send someone in your place.  
Please follow these steps:

1) You must submit the person's name and contact 
information in writing to IABC prior to Friday, 29 
May. Requests may be faxed or e-mailed. 

2) If you are an IABC member and your replace-
ment is a non-member, s/he must pay any out-
standing balance as a result of the difference in 
corresponding fees.

Cancellation policy
An 80-percent refund of your paid registration 
(excluding membership dues under the Join IABC 
& Go option) will be granted for cancellations 
received on or before 29 May. Refunds will not be 
granted after 29 May. No exceptions will be made.

An IABC credit equivalent to 80 percent of your 
paid registration (excluding membership dues 
under the Join IABC & Go option) will be issued for 
cancellations received on or between 30 May and 
6 June. This credit can be applied only toward the 
2010 World Conference in Toronto.

No refunds or credits will be granted for cancella-
tions received after 6 June or for no-shows. IABC 
will process all refunds/credits after the confer-
ence.

Additional-fee event tickets purchased individually 
are nonrefundable and nontransferable.

In the event that the conference is postponed due 
to natural disaster or other cause beyond IABC's 
control, we will make every effort to reschedule. 
Any registration payments made will automatically 
be applied to the rescheduled event. If you choose 
not to attend the rescheduled conference, IABC 
will provide a full refund upon written request from 
the registrant.

Contact information and questions
Send all correspondence to:  

IABC Conference
Attn: Registration Manager
601 Montgomery Street, Suite 1900
San Francisco, CA 94111 USA
Phone / +1 415.544.4700 from outside the U.S. 
or Canada
800.776.4222 within the U.S. and Canada
Fax / +1 415.544.4747
E-mail / conf@iabc.com
Web site / www.iabc.com/wc

REGISTRATION
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1. Registrant Information
• ••I am an IABC member. Member <

Last Name

First Name / Middle Initial

Name for Badge

Job Title/Position

Organization/Company

Street Address

City

State/Province / Zip/Postal Code / Country

Phone

Fax

E-mail (required to receive con®rmation of registration)

Emergency Contact:

Name

Relationship

Daytime Phone

Evening Phone

City / State/Province / Country

2. Payment Information
  Registration must be accompanied by a form of  

payment to be processed. IABC cannot bill you.  

 •• Enclosed is my check payable to IABC

 •• Please charge my:  

     •• VISA    •• MasterCard    •• American Express

Card Number  Card ID/CVV2

Expiration Date 

Name on Card

Signature

All credit card charges will be billed in U.S. dollars. Your ®nancial 

institution will convert at the prevailing exchange rate.

Mail or fax this two-page registration form with payment to:

IABC Conference
Attn: Registration Manager 
601 Montgomery Street, Suite 1900
San Francisco, CA 94111 USA
Phone: +1 415.544.4700
Fax: +1 415.544.4747

3.  Registration Fees 
All fees are in U.S. dollars.

Early conference registration must be received with full payment on 

or before 1 May.

CONFERENCE, LUNCH & GOLD QUILL PACKAGE

Early (payment received on or before 1 May) 
Member $1,360
Non-member $1,490
Join IABC & Go $1,660

Standard
Member $1,460
Non-member $1,590
Join IABC & Go $1,760

CONFERENCE & LUNCH PACKAGE

Early (payment received on or before 1 May) 
Member $1,195
Non-member $1,370
Join IABC & Go $1,495

Standard
Member $1,295
Non-member $1,470
Join IABC & Go $1,595 
 

REGULAR CONFERENCE 

Early (payment received on or before 1 May) 
Member $1,015
Non-member $1,190
Join IABC & Go $1,315

Standard  
Member $1,115
Non-member $1,290
Join IABC & Go $1,415

Educators
Member $650
Join IABC & Go $950
 

DAILY REGISTRATION   

Sunday only  $375 
Monday only $675 
Tuesday only $515 
Wednesday only $245 
 

ADDITIONAL-FEE EVENTS   

Sunday: 
Pre-conference Workshop  $195 
Welcome Reception $125

Monday: 
Lunch & Learning $100
Gold Quill Awards"  Gala Dinner $175

Tuesday: 
IABC Research Foundation Luncheon & Seminar $175
Networking Reception $50

Wednesday: 
Post-conference Workshop $250

TOTAL PAYMENT DUE 

REGISTRATION FORM
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4.  Sessions and Special Events Sign-up
Please check the sessions and special events that you 
plan to attend. IABC does not keep a record of your se-
lections, and checking a box does not guarantee a place 
for you. Although this is not a commitment to attend, it 
will assist IABC in our planning efforts.

SUNDAY, 7 JUNE 

 • •1±2:15 p.m.  Session <  ______

 • •2:30±3:45 p.m.  Session <  ______

 • •4±5 p.m.  Intercultural Communication  
for Communicators

MONDAY, 8 JUNE 

 • •7±7:45 a.m.  Laughter Yoga 

 • ••8±9 a.m. Idea Jams 

• • ••8±9 a.m. Accreditation Session 

     (complete only if you are considering becoming accredited)

 • •11:15 a.m.±12:30 pm. Session <  ______

 • •2±3:15 p.m. Session <  ______

 • •2±4:30 p.m. In-depth <  ______

 • •3:30±4:45 p.m. Session <  ______

 

TUESDAY, 9 JUNE 

 • ••8:15±9:15 a.m. Expert Panels  

 • ••11:15±12:30 p.m.  Session <  ______

 • ••2±3:15 p.m. Session <  ______

 • ••3:30±4:45 p.m. Session <  ______

 

WEDNESDAY, 10 JUNE 

 • ••8:30±9:45 a.m. Session <  ______

5.  Survey 
Please complete this survey to help us plan future con-
ferences to meet the needs of attenders.

1)   How actively do you participate in local IABC  
programs and activities?

 • ••Regularly
 • ••Occasionally
 • ••Infrequently 
 • ••Just joined

2)   Where else do you go for educational seminars/ 
conferences? (check all that apply)

 • ••Conference Board
 • ••IPRA
 • ••IQPC
 • ••PRSA
 •• CPRS 
 •• University 
 •• Other _____________________________________

3) Which category includes your age?

 • ••20 or under
 • ••21±30
 • ••31±40
 • ••41±50
 • ••51±60
 • ••61 or over

4)  Are you:  

 • ••Female
 • ••Male

5)  Number of years in the communication profession:

 • ••Less than 5
 • ••6±10
 • ••11±15
 • ••16±20
 • ••21 or more

6)  How did you ®nd out about this conference?  
 (check all that apply)

 • ••Social networks 
 • ••Postcard
 • ••Promotional brochure
 • ••Communication World 
 • ••IABC-hosted event
 • ••IABC web site
 • ••IABC e-mail
 • ••IABC chapter
 • ••Word of mouth
 • ••Conference speaker/sponsor web site
 • ••Other _____________________________________

7)   What was the deciding factor for you in attending 
the conference?

 • ••Content/topics
 • ••Speakers
 • ••Location
 • ••Cost
 • ••Networking opportunities

8)  Sponsorship and exhibitor information

• •Please let me know how my company can  
sponsor or exhibit at the San Francisco 2009 World 
Conference and/or future IABC events. 

REGISTRATION FORM



At this conference, you will hear from an international 
faculty of speakers from the following organizations, 
plus many more.
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Aperian Global

AstraZeneca

Buck Consultants

CARMA International

Cisco

Cision US Inc.

GlaxoSmithKline PLC

IBM

Institute for the Future

Ithaca College 

ITIM America

Keller Graduate School of Management

Lippincott

Missouri School of Journalism

Ogilvy Public Relations Worldwide, China

PR Newswire Association LLC

Raytheon

RBC Financial Group

ROI Communication

School of Journalism and Mass Communication, 
University of Kansas

Shell Oil Company

Sony Europe

Tata Chemicals Limited

The Energy Project

Towson University 

Vancouver Organizing Committee for the 2010 
Olympic and Paralympic Winter Games (VANOC)

Wachovia Corporation

Watson Wyatt Worldwide

 

2009 HOSPITALITY TASK 
FORCE 

Co-chairs / MICHAELA HAYES and MOLLY 
WALKER

Dine-Around coordinator / DAVID KLIGMAN

Hospitality coordinator / CHRIS JOHNSON, ABC

Publicity co-coordinators / PRESTON LEWIS, TESS 
ROBESON and DAVID MCGINN

Volunteer co-coordinators / MOLLY WALKER and 
KAMNA NARAIN

2009 PROGRAM ADVISORY 
COMMITTEE

Chair / MARK DREWELL / South Africa

Committee Members /

JANE SPARROW / United Kingdom

CLAY ADAMS, ABC / Canada

MICHELLE BERNHART / USA

BRENT CAREY, ABC / Canada

JAY COLEMAN, ABC / USA

MELISSA DARK / Australia

MARY HILLS, ABC / USA

BARBARA SANFORD / USA

PAULO SOARES, ABC / Brazil

SPECIAL THANKS

Copywriter / AMY HEIBEL

Brochure design / FRANK WIEDEMANN

LEARN FROM  
THE EXPERTS IN GRATITUDE

FPO
FSC Trademark = 1996 Forest Stewardship Council A.C. (FSC Authorization 
Code). An approved and appropriate explanatory statement is included. This 
statement explains the meaning of the FSC logo. Producers have the option to 
use the ISO 14021 standard for self-declared environmental claims.

36

San Francisco photographs courtesy of San Francisco Convention & Visitors Bureau.


