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Sponsorship Prospectus 

2010 IABC Communication and Measurement Conference
November 18-19
Hyatt at Olive 8 Hotel, Seattle, WA
	Conference Overview:




Reach corporate communication professionals at IABC’s ninth annual measurement conference
For eight years, IABC and Cision partnered exclusively on the Research and Measurement Conference, building the event’s brand as the profession’s venerable conference on communication ROI.  This year, IABC is opening the Communication Measurement Conference up to select companies, and you have the opportunity to get your brand and expertise in front of an influential group of decision makers. 
As a sponsor of IABC’s 2010 Communication Measurement Conference, you’ll position your company as a thought leader with our estimated audience of up to 150 corporate communication and PR managers and directors from some of the world’s largest and most respected companies.  With just five sponsorship positions available, you will have direct access to participants to create a lasting impression and engage them as potential new clients and customers.  

The IABC Communication Measurement Conference provides participants with the knowledge and insight needed to demonstrate return on investment for their PR and corpcomm initiatives.  The conference brings together practitioners from the Fortune 500s as well as speakers from SAS, Microsoft, Weber Shandwick, Amazon and other industry thought leaders as faculty.  Conference attendees are typically employed by corporations as managers, directors or vice presidents and manage internal and/or external communication. The conference provides opportunities to explore best practice applications, discuss professional issues and solutions with peers, consult with experts and make new business connections.


	Sponsorship Benefits:




Corporate Sponsor ( US $4,000 (Limit 5) {Top Tier Sponsorship at the 2010 IABC Communication Measurement Conference}

Included in Your Corporate Sponsorship:

· One complimentary conference registration
· Verbal acknowledgement at the event

· Prominent on-site signage at event

· Opportunity to make brief remarks as part of a plenary session
· Logo with hyperlink on first screen of conference homepage

· Premium exhibit space at the conference, offering one-on-one access to all attendees
· One-time use of the conference mailing list post event through a bonded mailing firm

To learn more about IABC’s Communication Measurement Conference 
and discuss sponsorship opportunities, please contact Chris Corrigan Grossgart at 
+1 415.544.4716 or chrisgro@iabc.com.
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