2009 Gold Quill Award® case study

Communicators as volunteers
and professionals:
For early breast cancer detection
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Situation
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Where were we by the end of the year (three months)?

Awareness-raising goal:
To improve awareness by 25%

Achieved:
- at least 42% more women from the broad risk group
- 58% more women from the broad risk group

To increase the number of women in the Obalno-krask  a region
performing self-checks by 20%.

Achieved:

- at least 20% more women from the broad risk group

- 28% more women from the broad risk group and from t he most
risk-exposed group




Fund-raising goal

Achieved:

43% of funds more than we planned,

the biggest public donation ever for health care | n the region,
2,322 donors;

donations and charities continued into the spring of 2009




